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Do you suffer from bipolar disorder? 


If so, consider participating in a clinical research study. 


Qualified participants receive study-related medical 
care and investigational medication at no cost and may 
be compensated for time and travel. 


844 - 949-7979 

WWW. cnstr ial. com / bipolar 

searching for a cure cogather’ 
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Fair enough. So if I take you down, not 
another word about the birthday thing. 
You defeat me, and I formally apologize. 



Let’s just, tor argument’s sake, say that 
you win this. It still doesn’t get you off the 
hook for forgetting our anniversary, too. 



We’ll decide that one with a separate ‘event.’ 
Why do you think I've been constructing a 
regulation-sized mud pit in the back yard? 





























































Olllill0»ocweekly.com 



SA)ITCH 

sC/IAiML 

^TViS/J 


BOBAUL 


ORANGE FEATHERS » 


A FOU)C 

'ywwsf>tw5sv 

--IS IT , 
Polh-StBIL? 


CsjuS- - tv/T-A, ’Utpacoa/er" fo - 


OSWEEKLY. 

EDITORIAL 

EDITOR Gustavo Arellano 
MANAGING EDITOR Nick Schou 
ASSOCIATE EDITOR Patrice Marsters 
SENIOR EDITOR, NEWS & 
INVESTIGATIONS R. Scott Moxley 
STAFF WRITERS Mary Carreon, 

Matt Coker 

MUSIC EDITOR Nate Jackson 
WEB EDITOR Taylor Hamby 
CALENDAR EDITOR Aimee Murillo 
CLUBS EDITOR Denise de la Cruz 
PROOFREADER Lisa Black 
CONTRIBUTING WRITERS Reyan 
Ali, Dave Barton, Joel Beers, 
Sarah Bennett, Lilledeshan 
Bose, Kyle Cavaness, Josh 
Chesler, Heidi Darby, Alex 
Distefano, Edwin Goei, Michael 
Goldstein, Courtney Hamilton, 
LP Hastings, Daniel Kohn, Dave 
Lieberman, Alejandra Loera, 
Adam Lovinus, Todd Mathews, 
Patrick Montes, Katrina 
Nattress, Nick Nuk’em, Anne 
Marie Panoringan, Amanda 
Parsons, Ryan Ritchie, Gabriel 
San Roman, Andrew Tonkovich, 
Chris Ziegler 

EDITORIAL ART 

ART DIRECTOR Dustin Ames 
CONTRIBUTING ARTISTS Bob Aul, 
Jared Boggess, Mark Dancey, 

Rob Dobi, Jeff Drew, Greg 
Houston, Jesse Lenz, Cameron 
K. Lewis, Bill Mayer, Luke 
McGarry, Kevin McVeigh, 
Thomas Pitilli, Mina Price, Joe 
Rocco, Julio Salgado 
PHOTOGRAPHERS Mary Bell, 
Jennifer Fedrizzi, Brian 
Feinzimer, John Gilhooley, 

LP Hastings, Zack Herrera, 
Jonathan Ho, Ryan Philip Lane, 
Danny Liao, Shane Lopes, Liz 
Monroy, Corey Nickols, Matt 
Oliver, Jeanne Rice, Rickett 
& Sones, Josue Rivas, Susan 
Sabo, Chad Sengstock, Beth 
Stirnaman, Sean Teegarden, 
Miguel Vasconcellos, 
Christopher Victorio, William 
Vo, Jennie Warren 

PRODUCTION 

WEST COAST PRODUCTION 
MANAGER Cassie Voors 
PRODUCTION ARTIST/LAYOUT EDITOR 
Luke Dubois 
PRODUCTION ARTIST 
Richie Beckman 

SALES 

SALES DIRECTOR Ryan Whipple 


SALES MANAGER Jason Hamelberg 
SENIOR ACCOUNT EXECUTIVE 

Danny Hudgins 

ACCOUNT MANAGER Katie Lynch 
ACCOUNT EXECUTIVES Diane 
Caldwell, Jennifer Cassidy, 
Jeremy Ginsburg, Cambria Jaffe, 
Carter Lav, Branden Murray, 
Byran Newell, Jason Winder 
ACCOUNT COORDINATORS Cesar 
Aguirre, Melissa Tomaske 

MARKETING 

WEST COAST MARKETING DIRECTOR 
Jessica Hill 
MARKETING MANAGER 
Ashleigh Fleury 
MARKETING COORDINATOR 
Jenna Moothart 

ADMINISTRATION 

GROUP PUBLISHER Kurtis Barton 
PUBLISHER Jennifer Besheer 
REGIONAL BUSINESS MANAGER 
Brian Scharer 
OFFICE COORDINATOR 
Janelle Arballo 
RECEPTIONIST GisseUe Dragan 
ACCOUNTING MANAGER 
Francisco Arambula 
AR COORDINATOR 
Daniela Ortigoza 

LA WEEKLY STAFF 

FILM ACCOUNT DIRECTOR 

Chris Blake 

CONCERTS, THEATER, EVENTS 
ACCOUNT DIRECTOR Andrew Gyger 
For a full list of LA Weekly staff, 
visit laweekly.com/about/staff. 

CIRCULATION 

CIRCULATION DIRECTOR 

Pat Connell 

FIELD COORDINATOR Hugo Castillo 

VOICE MEDIA GROUP 

EXECUTIVE EDITOR 
Christine Brennan 
EXECUTIVE ASSOCIATE EDITOR 
Andy Van De Voorde 
DIRECTOR OF WEB CONTENT AND 
TRAFFIC Kelsey Whipple 
DIGITAL DESIGN DIRECTOR 
Darrick Rainey 
EDITORIAL DESIGN DIRECTOR 
Tom Carlson 

NATIONAL CIRCULATION DIRECTOR 
Curt Sanders 
CORPORATE CONTROLLER 

Beth Cook 

LEGAL COUNSEL Steve Suskin 
CHIEF FINANCIAL OFFICER 

Jeff Mars 

CHIEF EXECUTIVE OFFICER 

Scott Tobias 

INFORMATION 

TECHNOLOGY 

CHIEF INFORMATION OFFICER 

Gerard Goroski 


DIRECTOR OF BUSINESS SYSTEMS 

Brian King 

DIRECTOR OF DIGITAL PRODUCT 
MANAGEMENT James Hamilton 
INFRASTRUCTURE DIRECTOR 
Dave Marcon 
OPERATIONS MANAGER 
Brian Heimert 

NETWORK SUPPORT MANAGER 

David Fearn 

NEW MEDIA 

DIRECTOR OF COMMUNITY & SOCIAL 
ENGAGEMENT Kevin Spidel 
DIRECTOR OF SALES & MARKETING 

Stuart Folb 

WEB SUPPORT MANAGER 
Michael Uchtman 
NATIONAL DIGITAL MARKETING 
STRATEGIST Jenna Corday 

NATIONAL 

ADVERTISING 

VMG ADVERTISING 

888-278-9866 or 212-475-2529; 
vmgadvertising.com 

SENIOR VICE PRESIDENT OF SALES 

Sue Belair 

SENIOR VICE PRESIDENT OF SALES 
OPERATIONS Joe Larkin 


VOICE MEDIA GROUP 

I Audit Bureau 

tyOreuiaCons 


OC Weekly is located at 3420 Bristol St., 
6th Floor, Costa Mesa, CA 92626. (714) 
550-5900. Display Advertising, (714) 550- 
5950; Classified Advertising, (714) 550- 
5940; National Advertising, (888) 278-9866, 
voicemediagroup.com; Fax, (714) 550-5908; 
Advertising Fax, (714) 550-5905; Classified 
Fax, (714) 550-5904; Circulation, (310) 
574-7140; Website: www.ocweekly.com. 
The publication is free, one per reader. 
Removal of more than one paper from 
any distribution point constitutes theft, 
and violators are subject to prosecution. 
Please address all correspondence to OC 
Weekly, 3420 Bristol St., 6th Floor, Costa 
Mesa, CA 92626; email: letters@ocweekly. 
com. Published weekly (Thursday) by OC 
Weekly LP. Audit Bureau of Circulations 
(ABC) member applicant, initial audit 
pending. Subscription price: $30 for six 
months; $52 per year. POSTMASTER: 
Send address changes to OC Weekly 
at OC Weekly, 3420 Bristol St., 6th Floor, 
Costa Mesa, CA 92626. Application to 
mail at Periodicals rates is pending at 
Costa Mesa, CA. Submissions of all kinds 
are welcome. Address them to the editor 
and include a self-addressed, stamped 
envelope. Copyright©2016, OC Weekly 
LP. All rights reserved. OC Weekly® is a 
trademark licensed to OC Weekly LP. 



Open: 
Mon-Thur 11-7 
Fri & Sat 11-8 
Sunday 12-6 

WWW. 

ipso-facto 
.com 

ipsofeK:to@ipsolactoLCom 


For Your 


TttCw’ 

Mens’ & Womens’ 
^ Gothic Alternative 
Apparel, Jewelry 
Corsets,T-Shirts 
Shoes, Hair Dye 
Accessories 


517 North 
Harbor Bl. 
u Merton 
ZA 92832 

At Chapman Ave 
Near the 91 
& 57 Fwys 

714 



Reflexology 

$28/hr 


n 

o 

z 

H 

m 

z 

H 

(/) 



Massage 

48/hr 


OPEN EVERYDAY 


430 S Anaheim Hills Road, 
Suite D 

Anaheim, CA 92807 
i 714 . 883.5358 


WALK?INS WELCOME 




10 Minutes Additional 


or $5 OFF Any Service 

Not redeemable for cash. Must present 
coupon at time of service. Limit one coupon 
per visit. Limited time offer. 


DEPRESSED? 



MEDICATION 

NOT 

HELPING? 


Qualified participants receive 
study-related medical care, 
investigational study drug and 
antidepressant medication at no 
cost and may be compensated 
for time and travel. 


Have you been feeling 
irritable, helpless, guilty or 
hopeless? 


If you’ Ve tried medication 
therapy but are still bothered 
by the symptoms of depression, 
you may want to consider the 
option of participating in a 
clinical research study. 


For more information and to see if 
you qualify, contact CNS: 

844 - 714-6464 



www.cnstrial.com/ depression 


o 

o 

m 

m 

h 

o 


5 


THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE MUSIC CLASSIFIEDS JANUARY 29-FEBRUARY 04,2016 














































JANUARY 29-FEBRUARY 04, 2016 CLASSIFIEDS MUSIC CULTURE FILM FOOD CALENDAR FEATURE CONTENTS 


th0 comity »news|issues| commentary 



6 


A Lofty Plan 

Developers seek to turn a Santa Ana building into an honest-to-goodness artists’ colony—for reals! 

BY ERIC COCOLETZI 



S tand in the vast, gutted second 
floor of the five-story building 
at 1666 N. Main St. in Santa Ana 
(the former home of this infernal 
rag), and one starts to dream. Right now, 
the tower hosts an ICE processing office, 
bankruptcy-lawyer offices, some real-estate 
companies and a mental-health facility for 
children. But Chris Maffris wants to turn 
this structure into an honest-to-goodness 
artists’ colony—not the overpriced, over- 
h 3 ^ed, underserved official downtown ver¬ 
sion that’s currently dead come nightfall. 

The city’s painters, sculptors, musi¬ 
cians, graphic designers and other 
creative types have long clamored for 
something like the Santa Ana Arts Collec¬ 
tive (SAAC), the proposed adaptive reuse 
project that would transform the mini¬ 
skyscraper on Main Street into 64 units of 
affordable housing for local artists. And if 
all goes according to Maffris’ plans, he’ll 
start construction on the $26.5 million 
endeavor later this year, with the first ten¬ 
ants moving in by late 2017. 

All that’s needed? A bunch of magic, luck 
and hoping. 'We need to leverage the city’s 
money, then we go after state tax credits 
and federal tax credits,” says Maffris, senior 
vice president of Meta Housing, the devel¬ 
opment company that bought the building 
on Jan. 11 for $7.1 million. Without the tax 
credits, the proposed project is DOA. 

If successful, Meta Housing will get a 
more than $1 million developer’s fee from 
the city and the state. But Maffris swears 
he’s not in this to get rich. 'T sit on the Oak¬ 
land Housing Commission,” he says, “and 
the problem they’re having up in Oakland is 
the city is gentrifying, there’s a lot of money 
coming in. All those creatives who are there 
are getting pushed out, and it’s almost too 
late. Some of that... is going on here. This 
[project] is interesting because it’s an arts 
community, but it has permanent afford¬ 
ability, so its rents stay low permanently.” 

Developers promising big things and 
never delivering litter Santa Ana’s recent 
history, but Maffris promises his company 
is different. SAAC started last year after 
Brian Hendricks learned the city had up 
for grabs an affordable-housing lump sum 
made up of federal, state and local money. 
Hendricks has an almost 20-year his¬ 
tory as a developer in Santa Ana, starting 
when he moved to the city’s rough Min¬ 
nie Street barrio as an employee of Kid- 
works, a nonprofit that assists in restoring 
at-risk neighborhoods. 

“I’ve lived in the community and 
worked with youth and teens, [and] from 
there, [I] jumped into development,” says 
Hendricks. “What I generally do in Santa 
Ana is I look for opportunities—a piece of 


land or a building—then I get an idea of 
what they can be.” 

The unused grant money, as well as a 
Request for Proposals (REP) issued by the 
city for an affordable-housing project, got 
Hendricks excited. The Housing and Econ¬ 
omy Recovery Act of2008 allowed cities and 
developers to use federal low-income hous¬ 
ing tax credits to finance affordable housing 
for specific groups, including, according 
to an amendment, “tenants... who are 
involved in artistic or literary activities.” 
Hendricks and Meta set up a presentation 
that resulted in an approval by the Santa Ana 
City Council for a loan up to $4.7 million. 

“We are very excited about the project,” 
says City Councilman David Benavides. 
“We feel that it’s a clear message to the 
community that we are in support of the 
arts and providing quality and dignified 
housing for the artists of Santa Ana. And 
the location of the project will be able to 
bridge the Bowers Museum and the Dis¬ 
covery Cube to the downtown.” 

Meta Housing’s first battle for the state 
tax credit was on Sept. 29,2015, when 
they and three other developers went 
before a local review panel composed 
of senior staff from Sana Ana’s Planning 
and Building Agency, Keyser Marston 
Associations Inc., and housing staff from 
the city of Anaheim. Meta Housing came 
out on top with 95.2 points—well ahead of 
the other developers. Next, Meta submits 


their plans to the state—then waits. 

“Right now, we’re simply meeting with 
the city and architects on a regular basis 
in order to make sure we get entitled,” 
says Maffris. “We’re moving slower than 
anticipated and can’t do much else until 
the city gives us the go-ahead.” 

Maffris and Hendricks recently walked 
through the halls of the Main Street build¬ 
ing to point out the possibilities. In addition 
to 64 units that will range from studios to 
one-, two- and even three-bedroom town- 
homes, SAAC will have extensive ameni¬ 
ties, including an art gallery, music room, 
performing-arts room, media lab, commu¬ 
nity garden and 32 spaces for bicycle park¬ 
ing. There are also plans to offer free on¬ 
site programs and services from EngAge, 
a nonprofit specializing in working with 
affordable-housing communities. Rent will 
range between $500 and $1,500 per month, 
and Maffris and Hendricks estimate that 
the rental income will be enough to cover 
the costs of both operating the project and 
making it sustainable for 55 years. 

Artists who wish to live at SAAC need 
to complete a questionnaire and provide a 
resume/portfolio, which an artist selection 
committee, whose members will be picked 
by Maffris, will then review. Applicants 
who pass the initial review will then enter 
a lottery, from which names will be drawn 
in a public setting, eliminating any suspi¬ 
cion of foul play. 


Alicia Rojas, a local artist and co¬ 
founder of the Santa Ana Community Art¬ 
ist Coalition, is excited about the project, 
but she expressed concern regarding the 
makeup of the future committee. “The 
panel should be made up of people who 
are going to be fair,” says Rojas, “and who 
aren’t going to make a decision simply 
based on a portfolio, but also on what the 
artist has done for the community.” 

Despite Santa Ana’s vibrant artist com¬ 
munity, only six letters of support were 
sent to city officials, who asked residents 
for submissions they could show to state 
officials determining whether to grant 
SAAC the needed tax credit. Nevertheless, 
Maffris remains optimistic the project will 
happen—and spur similar efforts along 
the city’s Main Street corridor. 

“This is providing an opportunity to 
really preserve the artist community that’s 
in Santa Ana,” says Maffris. “Things have 
gotten more expensive, and it’s gotten 
harder for people to afford the proper 
amount of rent. Hopefully, this will allow 
some of the artists who live in Santa Ana 
to have a place to stay and focus on the 
creative components of their life and to 
work on their craft.” 

LETTERS @ OCWEEKLY.COM 

READ MOREDONLINE 

WWW.OCWEEKLY.COM/NEWS 
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lask a mexlcan!» 



DEAR MEXICAN: I'm an 
instructor at a commu¬ 
nity college. I wanted 
to work within the com¬ 
munity college to help the 
marginalized and disenfran¬ 
chised have greater access to education. Addi¬ 
tionally, as a Latina, I have witnessed too many of 
my own people drop out of college, and I wanted 
to do something about it At the beginning of 
every semester, instructors attend personal¬ 
developmenttraining, and I attended one on 
white privilege. The discussion included review¬ 
ing an article written some years ago about what 
constitutes "white privilege" and whether that 
definition is still applicable today. The facilitator 
and some of the participants would ask my per¬ 
spective on it and whether I agreed. 

Finally, I understood they thought I was 
white because of my lighter skin, and I tact¬ 
fully corrected them, telling them, "I am 
MexiCAN." However, the facilitator went on 
to say there is also the surface appearance of 
"white" that is an advantage. While I under¬ 
stand that having lighter skin poses as an 
advantage, I don't think that alone ofisets the 
type of systematic racism my family has expe¬ 
rienced. Would you agree? Also, I am frus¬ 
trated with having to explain that Latinos come 
in all shades and why I don't speak with an 
accent. Am I being overly sensitive or what? 

Wondering Guera 


DEAR POCHA. You're not being sensitive 
enough —white-privilege workshops are snore- 
fests whose takeway should be reduced to two 
words: fuck gabachos. I'm not opposed to that 
sentiment at all, but obsessing over color also 
masks the far-more-pernicious issue of class, 
especially as it applies to raza in the States. Si, 
white historically made right in Mexico, but it 
never translates so easily. Take the Mexican's 
ancestral ranchos m Zacatecas, El Cargadero 
and Jomulquillo. Residents in the former are 


» GUSTAVO ARELLANO 

super-white (my maternal abuelita had green 
eyes); gente in my dad's rancho are mas prietos. 
Skin color gave cargaderensesthe airs of being 
superior to los de Jomulquillo—never mind that 
both ranchoswere poor AF, and both essentially 
emptied to el Norte because of a lack of oppor¬ 
tunities in Mexico. White privilege for Mexicans 
in the U.S.? My mam/'s alabaster skin didn't keep 
her from working in the fields starting when she 
was 9, and it didn't spare my TIo Ezequiel ruth¬ 
less beatings at the hand of teenage gabachos 
in the 1960s while attending Fremont Junior High 
in Anaheim (he got his revenge, gracias a Dios, 
by kicking the ass of his tormentors so bad that 
all the gabachosfmaWy let him be). So tell those 
white-privilege workshop trainers to stop with 
the race obsession and focus on class, cabrones. 

DEAR MEXICAN: I'm curious about the ety¬ 
mology of the term padrastro. As the stepfa¬ 
ther of two youngsters. I've wondered about 
the connection to the term for a hangnail. Is it 
a coincidence? I've also seen the translation 
malpadre, and I won't lie: I was a bit hurt. 

Any info is greatly appreciated. 

Super Stepfather 

DEAR GABACHO: Speaking of sensitive... 
you're tilting, broder. Padrastro is a direct trans¬ 
lation of the Latin pafrasfer, which means stepfa¬ 
ther, but is derived from pafer(father) and -aster 
(a pejorative suffix roughly meaning impostei), 
so it was never meant as a nice word to begin 
with. Padrastro as hangnair\s a purely Castilian 
creation—^the Latin for hangnail\s redivia. So 
why the Mex hate on stepfathers? As with nearly 
all Mexican pathologies, blame the Catholic 
Church—^you can look it up! 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 


HeyYou! 

» ANONYMOUS 

Howdy, Stranger! 



I was in the car behind my 
boyfriend's when you sped 
up to him from 500 feet away 
on an empty street in Tustin. 


For some reason, you were 
irked that he had turned 
right at a stoplight, even though it was legal and didn't affect you whatsoever. But now, my 
favorite part: Remember when the three of us got to the next stoplight? You pulled up next 
to him, rolled down your window and yelled, "Where did you learn how to drive?!" to which 
I—a complete stranger to you—replied, "SHUT THE HELL UP!" from my car. And you lis¬ 
tened to me! Authority feels good. 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o DC Weekly, 3420 Bristol St, 6th Floor, 
Costa Mesa, CA 92626, or email us at letters@ocweekly.com. 
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ALL PHOTOS BY DANNY LIAO 



J ohn Hamilton w^nt^o Newport Harbor High School in 
the late 1950s with membets of the Hanson family, the 
owners/operators of Hi-Time Wine Cellars in Costa 
Mesa, the best vino and booke purveyor in Southern Cali¬ 
fornia. Now president of John W. Hamilton Co., a real- 
“^state firm, and Newport Sports Musepm—as well as chairman 
of IMPACT Foundation, which presents the Ronnie Lott Trophy 
to the best college-football defensive player every year—he first 
walked into the Hansons' store in 1965. “It was on the corner of 
Irvine Boulevard and 17th Street, aflj^iningLa Cave restaurant,” 
Hamilton says. “You could walk through the door from La Cave to 
Hi-Time, get a bottle of wine an4take it back to your table.” 

-fie credits Hi-Time with mAing him what he is today: “I'm not 
an alcoholic; I'm a wino.'^fltimifton is being modest. He is a fine 
wine collector and c^moisseur. 

^.^X^Liad a n ip tja«>4 in yiile at a very young age,” he says. “I 
^member tellkj#^ifiY^arents they should try Inglenook instead of 
Mate^a'nd^ancers. Throughout my life, much of my wine edu¬ 
cation came as a result of Hi-Time. I have seen all the great wine 
shops. Hi-Time has the best inventory and nicest people working 
there of anybody.” 



He has attended numerous tastings and dinners sponsored by Hi- 
Time over the years, including one with representatives of France's 
Chateau Margaux. That led to a very special invitation. “They 
arranged for me and my wife to have a tour of Chateau Margaux in ^ 
Bordeaux and a private lunch with the general manager,” Hamilto] 
recalls. “It was one of the great wine experiences of my life. 

Through Hi-Time, Hamilton and his wife had a separate 
lunch with Chateau Mouton's Baron Rothschild, who hel] 
the Corona del Mar resident assemble a collection of the est^'s 
wines, starting with a bottle dated 1900. “I am missing only two 
vintages: 1902 and 1903. They've been a big help,” Hamilton says V 
of Hi-Time staff * 

He joined a friend and Hi-Time investor at Robert Mondavi's 
80th birthday party, where the California wine-country legend 
signed bottles of Mondavi Reserve and Opus One that Hamilton 
had in his collection, including the winery's first vintage. “After 
that. Bob Mondavi sent me a bottle every year of Mondavi Reserve 
and Opus One up until his death” in 2008, says Hamilton, who 
notes he now owns a signed bottle of every one of those Mondavi 
vintages—and in case you're wondering, as I did, no, he has not 
opened any of them. 






» CONTINUED ON PAGE 12 
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Fast Times at Hi-Time 
Wine Cellars 

»FROM PAGE 10 


Hamilton has returned the favor for 
his wine education by opening his bluff- 
top residence to Hi-Time events. “He 
was one of the people to host big tastings 
at his home,” says Chuck Hanson, Hi- 
Time's longtime wine buyer who, at 85, is 
now semiretired. 

Hanson recalled staying with Hamilton 
at a Mondavi salesman’s home and work¬ 
ing together at the winery for a week in 
1968. “I came home, and my shorts were 
purple,” Hanson says with a laugh. “My 
wife wondered what the heck happened.” 

“I think it’s absolutely world-class,” 
Hamilton says of Hi-Time. “And the Han¬ 
sons are really, really great, unaffected and 
have no egos. They are just down-home 
friends. They are from the breed of old 
Newport and old Orange County.” 

The family-owned retail store, which 
is no longer next to La Cave but nearby 
in a spot south of 17th Street that always 
makes Siri curse, is a go-to place for 
winos. Boozehounds, beer hopheads and 
cigar chompers in Orange County and 
beyond have also described it as the best 
place to find everything from national 
brands to little-known gems to the really, 
really expensive. “Adventuresome” would 
be a good word to describe the selections, 
which is fitting because adventuresome 
describes the Hi-Time founders, who 
grew up in the 1930s fishing and hunting 
in Alaska; collecting bananas, grapefruit 
and piranhas in Cuba; and, following 
what would have been a move to Hawaii 
that was derailed by the bombing of Pearl 
Harbor, wound up first on a peach farm in 
Beaumont, then near farmland bordering 
Costa Mesa and Newport Beach. 

F or decades, Cecil McVay’s family 
leased land from the Irvine Co. 
for yam and sugar beet farming, 
with their home across the street 
on East 17th Street near Irvine 
Avenue. Neighbor Fritz Hanson fell in 
love with one of the “yam girls,” McVay’s 
daughter Ida, and they married in the 
mid-1950s. Fritz and Ida’s brother Jim 
had plans to convert the McVay family 
home into a hardware store, but during 
construction, they noticed how all the 
workers helping them would knock off 
to have beers—an ah-ha moment that 
led the brothers-in-law to switch their 
business plan to a liquor store, figuring 
suds would move off shelves faster than 
saws. They rented a Greek-owned store 
in Santa Ana for six months to learn 
the business and save up the required 
$10,000 liquor license they’d need to 
open Hi-Time in 1957. 

Fritz’s brother Harold returned from 
the Korean War with photos he’d shot 
while stationed in Germany of under¬ 
ground wine caves in Burgundy and 
six bottles of Riesling. In those days, 
Hi-Time’s only competition came from 
a liquor store at the western end of I7th 



Street and another on Pacific Coast High¬ 
way near what is now Dover Drive in 
Newport Beach. Neither place was much 
into wine, so McVay and the Hansons 
decided to capitalize. Having started 
only selling jug wines, the construction- 
minded Fritz used Harold’s pictures as 
the basis for building an underground 
wine cellar. 

Of course, the store also needed to fill 
the cellar. “Back then, wine tastings were 
in Los Angeles. No one came here, so we’d 
go to them,” says Chuck Hanson, sitting 
in Hi-Time’s employee break room before 
making a sweep of the wine aisles. He 
became the wine buyer around 1959 or 
’60, when the wines of Charles Krug and 
Louis Martini made a huge impression on 
him. Hanson made trips to California’s 
wine country, resulting in lifelong con¬ 
nections and friendships with “gods” such 
as August Sebastiani, Mondavi and John 
Inglenook. Chuck found them as down- 
to-earth as he is, and the vintners invited 
their guest to exclusive tastings and 
shared their rarest vintages with him. 

Hanson, who’d been a 159-pound tackle 
on the Newport Harbor High School foot¬ 
ball team, essentially lunged into a self- 
taught, university-level course in wine 
that was required so he could “indoctri¬ 
nate” Hi-Time customers to these palate- 
changers, long before Northern and Cen¬ 
tral California wines gained international 
renown. When a recent Hi-Time visitor 
pointed to a bookshelf filled with tomes 
about wine in the break room and asked 
Chuck if he’d read them all, he joked, “I 
wrote them.” 

But wine was not all that filled Fritz’s 
cave. Part of it became an extension of La 
Cave restaurant, which William Boyer 


and his wife—the other McVay yam girl, 
Carol—opened on Valentine’s Day, 1962. 

Jim McVay, who died in a car accident 
years later, had already sold his interest 
in Hi-Time when the expansion-minded 
Hanson brothers scouted out a new loca¬ 
tion on Ogle Street. 

Chuck Hanson remembers how much 
enjoyment he and his brothers had as 
kids when that same plot would turn into 
ponds after heavy rains. His brother Doc 
once shot a stray goose flying over it that 
became the family dinner one night. 

Fritz wasn’t so keen on the ponds dur¬ 
ing construction of the current store, 
which had been an old phone-company 
building. “There were 20 rooms,” says 
Chuck, waving a hand across what is 
now a storeroom floor without walls. “I 
remember, after we built the new wine 
cellar, I thought, ‘How are we going to 
fill it?”’ 

That was mostly solved thanks to 
the relationships he had fostered with 
winemakers over the years, including the^ 
Mondavi family, who attended the new 
Hi-Time’s 1984 red-carpet opening. 

ark in the lot off Ogle, stand in 
front of the store, and you’ll see 
two sectio/is: The original build¬ 
ing with the lower roof is on the 
south sicje and attached to it mov¬ 
ing north in the direction of 17th Street 
is a much taller ^d^on that houses the 
beer departmentJ^stoB^gge warehous^sf^and 
shipping desk. \ ^ / 

Enter Hi-Time ^th^ront dpwhle-door 
entrance, and befordkou W-Sfhe 24,-000 
square feet of retail sp^e. A mini-niall 
of sections is arranged irHhe shape pf a 
horseshoe. First, there is cigar % art- 


ment and its pipes, tobaccos and walk-in 
humidor that holds more than 400 differ¬ 
ent cigar brands, including Davidoff, A. 
Fuentes, Cohiba, Ashton, Avo and Macan- 
udo. “Fritz and Doc built it,” says Tobin 
Sharp, Hi-Time’s creative director, who 
worked in tobacco when he started at the 
store 20 years ago. He recalls being sent 
to cigar dinners Hi-Time hosted at places 
such as Scott’s Seafood. 

Some people thought cigar smoking 
was a fad coming to an end in 2008 to 
2009, when Fritz and Doc expanded the 
humidor because a strong core follow¬ 
ing was growing while many other cigar 
shops were flaming out. 

When Frank Mickadeit, the longtime 
Orange County Register metro columnist, 
graduated from law school a couple of 
years ago, Hi-Time sent him a box of 
premium Davidoff cigars. It was a display 
of gratitude for the longtime customer 
having spread the gospel about how great 
Hi-^ime is to everyone from friends to 
'Register residers to strangers offering 
lights on th*^ patios outside GOP mixers. 
“He said this is the fipest cigar shop this 
side of Cuba,” ChucL Hanson says. 

“Their cigar selection i^ unparalleled,” 
confirms Mickadeit, nowadays a litigation 
associate at Greenberg Gro^s LLP of Costa 
Mesa. “Nobody else has as rnany good 
brands as they do. Some jiave very good 
brands, but they [at Hi-Time] have the 
/widest selection.” / j* 

✓ The next section as yiu n^ove through 
the store is the chocol^e^area, overseen 
by Tracy Hanson, the^ wift' of Keith Han¬ 
son, who^s the Hi-T4ine/i(f6or manager 
and son of Fritz. Hot itdms these days 
are Hi-Time’s^e^e^. Sharp says, and 
the storqako a strong business in 














corporate gifts and gift baskets that have 
wines and spirits paired with gourmet 
food items. 

This area gives way to shelves, chilled 
and otherwise, for brandy, port, sake, 
chilled wines and roses, including dry 
French roses that have been all the rage 
over the past few years. You could hang 
a left and enter the cold storage for 
Champagne and sparkling wines that is 
connected to the massive wine cellar that 
takes up the entire back of the store, but 
weYe going the other way to remain on 
the storeroom floor. 

Much, if not most, of the floor holds 
wines from national brands—and theyYe 
priced to move. Generally how it works is 
wine that turns over quickly and costs less 
than $15 per bottle is on the floor, and the 
rest is in the chilly, rock-lined cellar at the 
back of the room. “There are a lot of wines 
out here that could be in there; they are 
quite good,” Chuck Hanson says. “We also 
put them out here for people who do not 
want to walk to the cellar.” 

Fighting for much of the same floor 
space in recent years has been liquors 
and spirits, whose popularity has taken 
off thanks to craft makers. Two walls of 
locked displays behind glass hold the rari¬ 
ties, everything from Pappy Van Winkles 
to boutique mezcals to cognacs that run 
to $7,000 yet nevertheless sell. Hi-Time's 
reputation for a ripping stock of hard 
booze actually goes back to the La Cave 
days, when none other than John Wayne 
got fine cigars, Cuervo Gold and his favor¬ 
ite brands of bourbon or whiskey that he 
couldnY get anyplace else at the store. 

The legend is confirmed by the Duke's 
son, Ethan Wayne, who has said the “old” 
Hi-Time helped the Hollywood star (and 


longtime Newport Beach resident) build 
his personal whiskey collection, which 
has been preserved for more than 50 
years. That collection and tasting notes 
that were left behind by Ethan's father— 
who wanted to build his own distill¬ 
ery-inspired the line of Duke spirits the 
Wayne family introduced in 2014. (And 
yes, you can get it at Hi-Time, pilgrim.) 

Mickadeit has a story about today's Hi- 
Time spirits section. “I was in Ireland a 
couple of months ago. I was traveling on 
the west coast and went out to a tiny little 
town on a peninsula called Dingle. It's 
known for its music colony out there. It's 
one of those parts of Ireland where Irish 
is the first language. So I was in a pub out 
there, and somebody turns me on to a gin: 
Dingle Gin made there in Dingle. I had it 
and was blown away how good it was. I 
liked it better than any of the regular gins 
I'd had. 

“I said, ‘Man, I've got to get a bunch 
of this to take home.' But then I began 
debating with myself because I had 
another week and a half left on the trip, 
and I didn't want to cart around eight 
bottles. So I got on my iPhone, went 
to the Hi-Time website and found out, 
8,000 miles away, that they carry Dingle 
Gin. I also found they had four bottles 
in their inventory. So I resumed my trip 
knowing that when I got back, I could get 
a supply of Dingle Gin. That's the kind 
of place they are. There is nothing they 
can't get.” 

Dave Danni, account executive and 
spirits specialist for the distributor 
Young's Market Co., says Hi-Time's 
broad selection of brands helps it stay in 
the fight with big guys such as BevMo, 

» CONTINUED ON PAGE 14 
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Fast Times at Hi-Time 
Wine Cellars 

» FROM PAGE 13 


unken in the floor to the left of 
the wine cave is a bar where tast¬ 
ings and classes are held. The 
cost depends on the price tag of 
the bottles poured, but for the 
budget conscious, there are $10 wine tast¬ 
ings on Tui^ay nights. The popularity of 



Costco, and Total Wine and Spirits, but 
the single store also stands out by being _ 

innately in tune with its affluent clientelpi^ sake le^o we^ly tastings. There is also 
“Local residents have money,” Danni " ^ ^ 

Market Watch beverage magazine 
year. “They want different, They w^t a 


broad mix, and they want to mak^^at 
drinks for their neighbors and frienus.’^ 

There are shelves behind the liquorsl 
and spirits section that hold mixers, ^ 
ginger beer, gourmet sodas and pop— 
including Mexican Coke and Heritage 
Dr. Pepper made with real sugar as 
opposed to high-fructose corn syrup. 
Before you head into the Ogle build¬ 
ing addition, there are (expanding) 
clearance racks that Sharp mentions 
he likes showing off to visitors. This 
is the place where beverages go from 
makers or distributors who are chang¬ 
ing labels, discontinuing the brand or 
otherwise trying to “blow it out,” says 
Sharp, who happily reports, “You can 
find good deals.” 

The area of the addition that is accessi¬ 
ble to the public is the beer section, where 
you’ll find a comprehensive selection of 
North American micro-brews along with 
winning beers the rest of the world cre¬ 
ates. A walk-in refrigerator holds more 
than 1,000 different suds from 25 different 
countries. “The beer room was the big¬ 
gest the contractor had ever built,” Chuck 
Hanson says. “Now we have a separate 
place just for kegs.” 

In 2015, “beer had a huge year,” Sharp 
notes. “And [hard] ciders is a slightly bur¬ 
geoning market.” 

Behind beer is the storage area—where 
boxes of wine, spirits and soda appear to 
rise to the sky—and the shipping desk. Hi- 
Time ships product to 33 states, although 
some only allow certain types of alco¬ 
hol, and some foreign countries. “Total 
Wine and BevMo don’t ship,” Sharp says 
proudly. “We got into shipping early on. 
We work daily with customers to ship to 
where it is legal.” 


a row Ot vend^ machines that dispense 
«wine for per pour. 

The wine cellar, which had to be dug 
out of the old phone store—and, at 3,000 
square feet, is one of the largest under¬ 
ground temperature-controlled wine 
cellars in the country—has two floors. 
The bottom has the wines of Europe 
and the rest of the world, broken up by 
region. The top floor is for domestics, 
broken up by type of grape. Next to the 
pinots—the most popular shelves these 
days—is the white wine room, filled with 
Chardonnays on one wall and sparkling 
wines and Champagnes on the other. 

The 60-degree Fahrenheit temperatures 
maintain these as year-round beverages. 
There are more than 10,000 bottles in 
the cave from such areas as California, 
Oregon, Washington, France, Italy, Spain, 
Hungary, Germany, Austria, New Zea¬ 
land, Australia and Portugal. 

The Champagne buyer is Jim Duane, 
who first worked at Hi-Time during the 
1970s while he was on summer breaks 
from UC San Diego. He was not even 21 
when he became a self-described “wine 
hobbyist.” A palate that had previously 
been influenced by Annie Green Springs 
totally changed after then-Hi-Time deli 
manager Al Cherry gave him a bottle of 
Zeller Schwarze Katz “Black Cat” wine. 

“I started buying wine; I started reading 
about wine. I became a wine pest,” con¬ 
fides Duane as he sits next to his mentor. 
Chuck Hanson, in the break room. 

“It’s amazing how many people who 
come to work here latch onto wine,” Han¬ 
son says. “Maybe one out of 20. It takes a 
certain kind of person.” 

“If you are here, you are going to be 
pulling some corks,” Duane says of a Hi- 
Time workforce that numbers around 
60. “As a buyer, I tell people I don’t 
buy bottles; I buy stories. If I don’t get 







































excited about the story, my customer 
won’t be excited.” _- ^ ^ 

Being curious^^lifSong learner and a s 
big reader abylft win^di^tped make him the 
expert he^fiTOd^yrl)uane pins his first Hi- 
Time from 1976 through 1984, when 
he 1^ to spen^he next 12 years at Sch- 
ran^berg Viney^ds in Calistoga. As is true 
for many enyloyees wh^ have left, includ- 
in^solfie with Hanson as their last name, 
Duane came back. The time away allowed 
him to become even mofe of an expert on 
C^fatnia’s sparkling wines a^jd French 
Clianipagne (he’s visited the region twice). 
“Bfefor^2007, real-estate people were 
alwys ^U 3 dng Champagne,” Duane says. 
“That w£fcs the base. It was how they would 
celebVatf closing and cutting deals. In the 
early 2006^, place was rolling, and the 

real-estate mdus&y^as key to that.” 

The Lagun^ Niguel'tfeS^^tJJiinks 
about some of the ^hps-tiiat c^^e to 
overtake Hi-Time—kid promptly went. 
“We are smart enough to listen and learn,” 
Duane says of how the staff interacts with 
customers. “Our competition did not do 
that. It’s not like I’m a guy who went to 
school to learn this. I am self-taught.” 

He looks over at Hanson. “You and your 
brothers had the acumen to run a place 
like this,” Duane tells him. “They were 
getting $50 bottles of wine in the 1950s,” 
which was considered a lot back then. 

“Chuck was a very good mentor, 
although I think I worked here two years 
before he knew my name,” Duane says 
with a laugh. “He has a really good palate. 


He really taught me how to taste wine.” 

B ack on the floor, waving his arm 
at all the goodness before him, 
Hanson says with a glint in his eye, 
^ “People come from all over because 
this store has all this stupid stuff.” 
Adds Sharp, “If we had firearms, we’d 
have all the legal sins—at least in California.” 

To make sure it stays relevant, Hi- 
Time has'^embraced the digital age. 

Sales by maikwere actually a source 
of contention years ago because some 
states forbid such transactions. As with 
recessions and mass layoffs in the past, 
Hi-Time ox^ercame it. Nowadays, online 
sales, with deliveries by snail mail or 
shippers, represent a growing segment 
of-fhe'store’s more than $28 million in 
'lannual revenues. Besides the website 
that allows Mickadeit to learn from 
Ireland how much Dingle Gin it stocks, 
the store makes its presence known on 
Facebook, Twitter and Instagram (the 
latter two under the sobriquet @mrhi- 
time). In the old La Cave days, Hi-Time 
workers used a van to deliver to fisher¬ 
men in Newport Harbor. Now the store 
has teamed up with the Orange County 
alcohol delivery service Drizly. Charlie 
Hirst, the grown son of Hi-Time CEO 
Diana Hirst—Fritz Hanson’s daughter— 
is in charge of Internet sales. Bumping 
into him in an aisle during the store’s 
busiest season (the Christmas and New 
Year’s holidays), he responded to a 
“How ya doing?” by shaking his head 


and muttering, “I’m so tired.” 

For a shoulder to cry on, besides the 
relatives mentioned above, Charlie 
can go to his brother Kyle, an opening 
and closing manager, or uncles Don 
Hanson, who works on the floor, and 
Mike Hirst in maintenance, or cous¬ 
ins Jordan over at sodas and mixers 
and Blayne in shipping, or Aunt Vicki 
in the office. (Another aunt, Lynda 
Hanson, is an associate winemaker at 
Sonoma’s Hanzell Vineyards, the first 
winery in the U.S. to use stainless-steel 
fermenting tanks, which are still in use 
today; Chuck and Harold Hanson first 
saw them in 1959.) But Charlie prob¬ 
ably wouldn’t get any sympathy from 
Grandpa Fritz and Great-Uncle Chuck, 
who despite being retired (or mostly 
retired) spent the same holiday season 
stocking shelves. Small wonder that in 
2005, the Hanson Family was rewarded 
with the Lifetime Achievement Award 
from Patterson's Beverage Journal, the 
Bible of the spirits industry (nowadays 
known as the Tasting Panel). 

Sharp, who has been known to set 
aside his marketing duties to help out in 
shipping, enjoys the fringe benefits. “You 
don’t get rich working in retail,” he says, 
“but we do get great days off, and we get 
to drink some really good stuff.” He has 
no plans to leave any time soon. “This 
is a family of hunters and fishermen 
coming down from Alaska, finding good 
land, mixing the genes and living long,” 
he says of the Hansons. “They are hon¬ 



est and friendly, and a lot of people have 
been here a long time because of this.” 

“I love the fact it is a family-owned 
thing,” Mickadeit says. “It is an Orange 
County treasure, an absolute, truly 
great, ongoing commerce treasure we 
have. It’s like Ganahl Lumber: family- 
owned, and it has been the same kind of 
business in Orange County for decades. 
The fact that it is hard to find adds to 
the whole thing.” 

MCOKER@OCWEEKLY.COM 



You may qualify if you: 

♦♦♦ Are between 18-65 years old 

*** Have been diagnosed with depression 


DEPRESSED? 


Have you been feeling irritable, 
helpl ess, guilty or hopeless? 

CNS is seeking women to 
participate in a clinical research 
study testing a non-oral 
medication for depression. 


Qualified study participants received study-related 
medical care and investigational study medication at 
no cost and may be compensated for time and travel. 




searching for a cure together 


❖ 


844-714-6464 

www.cnstrial.com/depression 
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[PARTIES] 


A GETTIN’ WIGGY 
^ WITH IT 

Bigwig 

Day Bash 

Wig-out this Friday with Patty Shar¬ 
key and her Big Wig Day Bash, a 
charity event for the Annerican Cancer 
Society and its Look Good/Feel Better 
division. Guests are encouraged to 
sport beehives, flips, fros and Farrahs 
(anything found in the films Hair- 
spray and Hedwig and the Angry Inch 
will suffice) and enjoy both dinner 
and dancing to the smooth grooves 
spun by DJ John Godin. Sharkey 
calls January one of "the bleakest 
months" of the year, and since rock 
legends have been dropping faster 
than groupies' bloomers, some Ziggy 
Stardust just might be in order. 

First Annual National Big Wig 
Day Bash at Old World Village, 

7561 Center Ave., Huntington 
Beach, (714) 895-8020; 
nationalbigwigdaydotcom. 
wordpress.com. 7 p.m. $12-$24. 

-SR DAVIES 


[CONCERT] 

Tune In 

Culture Night: 

Experimental Music 

Artist R. Luke DuBois’ exhibition “NOW” 
compiles an aural and visual collage of 
data ranging from online dating profiles, 
computer sounds and presidential speeches 
to archived films and music for a compre¬ 
hensive installation combining media from 
yesteryear to today In accordance with 
his show, the Orange County Museum of 
Art hosts a musical installment of its Free 
Fridays with a lineup of laptop and digital 
producers who specialize in experimental 
music. Performers stem from UC Irvine's 
Integrated Composition, Improvisation, 
and Technology Program, a subdepartment 
of the celebrated Music Department, and 
include Anthony Caulkins, Michele Cheng, 
Elizabeth Erickson, Hassan Estakhrian, 
Molly Jones, Anna Savery and more. Check 
out “NOW” prior to the show, happening 
at OCMAs pavilion area, for an immersive 
audio experience. 

Culture Night: Experimental Music at 
Orange County Museum of Art, 850 San Cle¬ 
mente Dr., Newport Beach, (949) 759-1122; 
www.ocma.net. 6 p.m. Free. -AIMEE MURILLO 


[SPORTS] 


A MAXIMUM 
“ OVERDRIVE 
Monster Jam 

If you're anywhere within a 10-mile 
radius of Angels Stadium today, you're 
likely to hear the roaring sound of 
thunder coming from the massive, 
rumbling vehicles duking it out at 
Monster Jam.This annual competition 
is back, featuring souped-up monster 
trucks rallying in the donut, freestyle 
and racing categories in the arena's 
gigantic dirt pit. While you may forget 
the drivers by name, you'll remember 
the outrageous set of wheels they 
drive, with names includingTerminator, 
Grave Digger, Barbarian, Doomsday, 
Wrecking Crew, Destroyer, Hooligan 
and Zombie Hunter. Pick up aTotal 
Access Pass, and you can skip the lines, 
get into the Party In the Pits and walk 
the tracks. Prepare to rage with these 
fearless adrenalin junkies. 

Monster Jam at Angels Stadium 
of Anaheim, 2000 E. Gene Autry Way, 
Anaheim, (714) 940-2000; www.mon- 
sterjam.com. 7 p.m. $25-$95. 

-AIMEE MURILLO 


[DISNEY] 

Dishing On Disney 

MiceChat 11th Anniversary 

The online forum that boasts the most 
insider knowledge, tips and news on 
everything Disney-related, MiceChat, 
celebrates 11 years of House of Mouse 
love at its annual breakfast at ESPN Zone 
in Downtown Disney, featuring panel 
discussions with Disney author David 
Koenig and Imagineer Marty Sklar, as 
well as a panel with Muppeteers Terry 
Hardin and Mike Quinn, Mike Peraza, 
Bruce Lanoil. Also expected is actor/film 
and television icon Dick Van Dyke, who 
recently cel- 
ebrated his 90th 

birthday. Get MORE 11 

your frx of maple ONLINE 

pepper bacon OCWEEKLY.COIVI 

and pancakes 
with a heaping 

helping of Disney icons letting you in on 
the Diz biz. 

MiceChat 11th Anniversary Celebration 
Breakfast at ESPN Zone at Downtown 
Disney, 1545 Disneyland Dr., Anaheim, 
(714) 300-3776; mc-anniversary-11. 
eventzilla.net. 8:30 a.m. $60-$125. 

-AIMEE MURILLO 
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with the , m,/. 

YodelingDominatrix ManuelaHom 

German Mardi Greis German food. Beer, 
Red-light district Bar, Dancing & • 

Costume Party Best Costume Prizes ■' 

' “5.’n!!d.bx.m7:00 pm 02.06.U 

The Phoenix Club 1340 S. Sanderson Ave. Anaheim, CA \ 


¥j% A Ityr T T XT • Laser Dentistry 
f XVX A X * Most Insurances Accepted 

TMS'-MnriO'T'DV *available ' 
UUdVi X X X^ X • Cosmetic Dentistry 


50% OFF 


10% OFF 


Teeth Whitening 

FREE 

CONSULTATION 


Invisalign Braces 

FREE 

CONSULTATION 




GINNIE I. CHEN, D.D.S. 

13420 NEWPORT AVE., STE. L.,TUSTIN 
CHENSMILES.COM • 714.544.1391 

Graduate of Nortliwestern University 
& Faculty Member USC 




SHOP US ONLINE 


WWW.URBnNnMERICnNn.COM 


lI PBBN 

RMERICONR 


VINTDGE ONTIOUES DESIGN!: 



OVER 50 VENOORS 
IN 16000 SO FEET 
OF RETAIL SPACE 


OPEN 10-6 DRILV 


13U5 conoNnuD nvE 
LONG BEOCH CH BOBOU 



31 Fortune Drive 
Irvine, CA 92618 
949.854.5455 

Norm Macdonald Christopher Titus 

Jan29-30 Feh4-6 







MIRA AESTHETIC MEDICAL CENTER 

3140 RED HILL AVE #150, COSTA MESA | 714.544.8678 

LOCATIONS IN OC & BEVERLY HILLS | YOUNGERLOOK.COM 
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suii/01/31 


[THEATER] 

Say Cheese 

The Mousetrap 

Unlike the victim, the classic Agatha Chris¬ 
tie stage play The Mousetrap just will not 
die. If s now on the Mainstage Theater of 
the Long Beach Playhouse and still fas¬ 
cinates both veterans and newbies to the 
seemingly familiar yet compellingly strange 
story of the murder mystery of Monkswell 
Manor. If s easy enough to send up, but the 


enduring charm and joyful sadism of the 
famous play written by one of the most 
widely published writers of the 20th cen¬ 
tury is popular for a reason. You know the 
formula: suspect in a dark overcoat; seven 
visitors snowed in. One's just gotta be the 
murderer. Except they all might be and 
are—as are all of us, of course—guilty of 
something, somewhere, someplace. 

The Mousetrap at Long Beach Playhouse, 
5021E. Anaheim St, Long Beach, (562) 494- 
1014; www.lbplayhouse.org. 2 p.m. Through 
Feb. 13. $24. -ANDREW TONKOVICH 


[CONCERT] 

Hail to the Queen 

Wanda Jackson 

At an age when many people are well into 
their golden years, Wanda Jackson shows 
no sign of letting up. Since 201fs The Party 
AM Over with Jack White handling pro¬ 
duction duties, the Queen of Rock & Roll 
has had a career renaissance thaf s seen her 
zigzag the globe and influence the likes of 
Adele, Bob Dylan and Bruce Springsteen. 


Over the past few years, Jackson has per¬ 
formed in the area several times, reminding 
old fans why they fell in love with her in the 
first place. At the same time, working with 
White and, more recently, Justin Townes 
Earle has introduced Jackson's music to a 
younger audience, ensuring her dynamic 
sound will live on. 

Wanda Jackson with the Hot Rod Trio 
and Dylan Olds at the Coach House, 33157 
Camino Capistrano, San Juan Capistrano, 
(949) 496-8930; www.thecoachhouse.com. 
7p.m. $20. -DANIEL KOHN 



DONNY 

OSMOND 

THIS SAT - JAN 30 


HEART 

THIS FRI - 
^ JAN 29 


s LARRY 

t HERNANDEZ 

FEB 6 


FRANKIE VALLI 

& THE FOUR SEASONS 
FEB 13 

FRANK CALIENDO febi4 

THE JACKSONS & THE COMMODORES 

FEB 27 

JULIO IGLESIAS MAR 5 

NELLY MAR 12 

NATALIA 

LAFOURCADE 

MAR 18 


SEE WEBSITE FOR 
FULL LINEUP 


STARTING 

AT 


(PER NIGHT) 


SNOWBIRD 
PACKAGE i: 


■ $20 GIFT CARD ■ $45 RESTAURANT CREDIT 

■ $20 FREE PLAY OFFER 

■ 1 PM GUARANTEED 
CHECKOUT 


18-HOLE CHAMPIONSHIP 
i GOLF COURSE 


2,000 OF THE HOTTEST SLOTS 


250-ROOM HOTEL 


SIX RESTAURANTS 


■ www.FantasySpringsResort.com 

In the Palm Springs Valley ■ 90-min Drive from Orange County 

Hotel prices are per night pius resort fee. Snowbird Package vaiid Mon. - Thurs. through 4/30/16. 
Biackout dates may appiy. Management reserves the right to cancei or modify promotions at any time. 


IMPROV 


mon/02/01 


[CONCERT] 

Laguna or Bust 

133 

The story behind the band known as 133 has 
yet to be released to the public, but a docu¬ 
mentary is in the works about the Laguna 
Beach-based group who named themselves 
after the highway leading to their town. Of 
the group's eight members, five are lead 
singers, while the rest fill up a lineup that, 
together, brings rich, acoustic folk rock 
music on a weekly basis to Mozambique. 
While their film (and accompanying 
soundtrack) is in post-production, you can 
be soothed by them at tonight's intimate, 
undoubtedly sold-out performance. 

133 at Mozambique, 1740 S. Coast Hwy., 
Laguna Beach, (949) 715-7777; www. 
mozambique.com. 7 p.m. $10. 

-AIMEE MURILLO 

tue/02/02 


[CONCERT] 

No Love Lost 

Unknown Mortal Orchestra 

This Portland, Oregon, band are always up 
to something at least a little unexpected, and 
Unknown Mortal Orchestra's recent album, 
Multi-Love, is an artfully engineered echo of 
Ariel Pink (at his absolutely most accessible), 
Shuggie Otis and Prince. And if you noticed 
that those all happen to be similarly driven 
lone-wolf experimentalists, then you get just 
the kind of raison d'etre that singer/guitarist/ 
songwriter Ruban Nielson happens to be pur¬ 
suing here. There are still lo-fi ghosts floating 
around in this sound, but Multi-Love is for the 
most part bright despite itself, as Nielson ties 
his troubles to engaging little pop songs that 
are positively bristling with character. 

Unknown Mortal Orchestra with Lower 
Dens at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; www. 
observatoryoc.com. 8 p.m. $20. 

-CHRIS ZIEGLER 











wed/02/03 


[SPIRITUAL] 

Medium With 
a Message 

Cindy Kaza 

Cindy Kaza is an evidential medium— 
which means that, whatever doubts 
you have towards psychics or spiritual 
mediums in general can be disproven 
instantly with Ms. Kaza telling you 
the most specific details about your 
deceased love one, from little personal¬ 
ity traits to lived memories to some of 
their favorite phrases. She discovered 
her gift early on, after seeing a friend 
killed in an accident appear in her room 
at night, and later went to train at the 
Arthur Findlay School of Intuitive Sci¬ 
ences. Now she tours all over the world 
giving readings, even offering impatient 
believers special readings by Skype or 
phone. Tonight at the Brea Improv, 
she'll share her abilities with a wide 
audience, hoping to shed some light on 
the mysterious astral plane beyond our 
own, challenging pessimists for good. 

Cindy Kaza at the Brea Improv, 120 S. 
Brea Blvd., Brea, (714) 482-0700; brea. 
improv.com. 8 p.m. $20.18+. 

-AIMEE MURILLO 


[FILM] 

Lovers By 
the Louvre 


An American In Paris 


Gene Kelly's best- 
known film after Sing¬ 
ing In the Rain is IPSl's 
An American In Paris, a 
sweeping, romantic flick 
that features all the hall¬ 
marks of the traditional 
MGM musicals: Tech¬ 
nicolor film stock, grand 
production design, 
dramatic costumes and 
stunning dance num¬ 
bers. But what really 
makes this film stand 
out are its superb cho¬ 
reography by Kelly, George Gershwin's 
hot jazz score, and the swoon-worthy 
chemistry between leads Kelly and Leslie 
Caron, the latter of whom was discov¬ 
ered by Kelly and would go on to forge 
her own career in Hollywood. Critics 
have cited it as the perfect film, while 
Kelly considers it to be his magnum opus, 
so don't miss your chance to see it pro¬ 
jected on the big screen tonight. 

An American In Paris at Regency 
South Coast Village, 1561W. Sunflower 
Ave., Santa Ana, (714) 557-5701; www. 
regencymovies.com. 7:30 p.m. $8. 

-AIMEE MURILLO 
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[DRAG] 


^ CINE- 
^ ELEGANZA! 

Cinematic Dinner Show 

VLVT Lounge is upping the ante on 
dinner theater with its new dinner-and- 
drag show, Cinematic. Female imper¬ 
sonators take on classic characters 
including a light-hearted Mary Poppins 
and a formidable Joan Crawford (think 
Mommy Dearest), performing in the 
glamorously bawdy style for which 
VLVT is known.This full-scale produc¬ 
tion is led by Shannel, the lounge's 
fearless hostess whose resume 
includes various runs on RuPaul's 
Drag Race and roles in several Las 
Vegas reviews. Diners can enjoy a 
three-course meal with vegetarian and 
gluten-free options, assuring there's 
something for everyone in both cui¬ 
sine and entertainment. Cinematic's 
full cast of impersonators and danc¬ 
ers give vibrant life to the traditional 
dinner-theater experience. 

Cinematic Dinner Show hosted by 
Shannel at VLVT Lounge, 416W. Fourth 
St., Santa Ana, (714) 664-0663; www. 
dinneranddrag.com. 8 p.m. 
$34.99-$39.99. -HEIDI DARBY 


[PARTIES] 

Throwin' It Back 

Thirsty Thursdays 

Though the name suggests some clubby 
hole-in-the-wall drunk fest, believe 
us when we say Thirsty Thursdays is 
actually quite the smart local museum 
event. And after sleeping through Janu¬ 
ary, the function comes back for Febru¬ 
ary with an all-things-red theme. For 
“The Red That Colored the World," 
guests are invited to sip red wine at 
Tangata, dance to the live music pro¬ 
vided by El Mariachi Zacatecas, par¬ 
take in a clay art workshop, witness a 
cochineal dyeing demonstration (that's 
red ink derived from an insect), and 
peruse the Oaxacan-made art for sale. 
With this much culture and creativity, 
you're sure to leave satiated. 

Thirsty Thursdays at Bowers 
Museum, 2002 N. Main St., Santa 
Ana, (714) 567-3600; www.bowers. 
org. 5 p.m. $10-$30. 

-ERIN DEWITT 








hHE DAN BAND 


THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 

AMBROSIA 
MARC SEAL 
WANDA JACKSON 
G LOVE & SPECIAL 
SAUCE 

MARTIN SEXTON / 

Lee Coulter 
DOKKEN 
GEOFF TATE’S 

OPERATION: MINDCRIME 

KATE VOEGELE / 

TYLER HILTON 
OTTMAR LIEBERT 
OTTMAR LIEBERT 
RICKIE LEE JONES 
LEE ANN WOMACK 
OC’S FUNNIEST 
HOUSEWIVES 
THE MUSICAL BOX; “The 

Exclusive Authorized by Peter Gabriel 
RECREATION OF GeNESIS’ ‘FoXTROT’” 

WYNONNA & THE BIG 
NOISE: Stories & Song 
PAUL STANLEY’S 
SOUL STATION 
YOUNG DUBLINERS 
JUDY COLLINS 
AJ CROCE 

KING’S X / Kings Of Spade 
SINBAD 
THE DAN BAND 
HAPA 

DANA FUCHS 
ZEPPELIN USA 
(Led Zeppelin Tribute) 

LOS RIOS ROCK 
SCHOOL 
LOS RIOS ROCK 
SCHOOL 
THE FENIANS 
ENGLISH BEAT 
BEATLES vs STONES 

- A MUSICAL shootout 

UFO 

REVEREND HORTON 
HEAT 

LOU GRAMM ‘THE 
VOICE OF FOREIGNER” 

ELEPHANT REVIVAL 

Mandolin Orange 


' : MARVIK ' 



2/25 


2/26 


\ 

Xlii 

CEOFF TATE’S 

Operalien Mindcrime 



• a/2S . 

REyERENDl 

HORTONJIEAT 



LIEBElirNI 
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3/12 

3/13 

3/17 

3/18 

3/19 

3/20 

3/25 

3/26 

3/30 


EBIHP EMtLA’I 

KEIFER 


-j 

UPCOMING SHOWS 



mijnS fcHAvwARBI 


4/1 SUPER DIAMOND 
4/2 HONK 
4/3 MIKE PETERS 
(The Alarm) 

4/9 CINDERELLA’S TOM 
KEIFER 

4/10 LINDI ORTEGA 
4/15 THE TUBES 
4/16 Y&T 


4/17 ROD PIAZZA 

& The Mighty Flyers 
4/28 AUGIE MEYERS 
4/30 MICK ADAMS & THE 
STONES 
5/5 CRYSTAL 

BOWERSOX 
6/2 LEON RUSSELL 
6/10 JUSTIN HAYWARD 


ticketyob 866.468. 3399 1 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook. com/coachhouseconcerthall \ follow US on Twitter @coach_house 
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Technical Difficulties 


Saint Marc has iPads and a cutting-edge setup—but is the food good? 

BY EDWIN GOEI 


I f you took Universal City Walk, 

removed all the neon, kept the park¬ 
ing fee, then put it next to the ocean, 
you’d get something close to Pacific 
City in Huntington Beach. Over the next 
few months, this new shopping center, 
located two blocks from downtown and 
the pier, will unleash more restaurants 
than Marvel has superhero movies. One of 
the few restaurants already open is “Saint 
Marc - Pub, Cafe, Bakery & Cheese Affi- 
nage.” The full name is important to point 
out because the place (the American arm 
of Japan’s Saint Marc Cafe) is trying to be 
all of those things. But the experience at 
Saint Marc feels as if someone wrangled 
the most interesting vendors from the 
LA Farmers Market, then sanitized them 
for your protection in a room that could 
double for a mall food court. 

There’s a coffee counter, a bakery 
counter and a cheese shop with a display 
case so crammed with cheese wheels it 
resembles a bubbling quesadilla. There’s 
also a bar on the patio, a glass-enclosed 
kitchen and a wine-dispensing contrap¬ 
tion that looks like a futuristic pipe organ. 
But when you’re here, you don’t walk up 
to any of them; you use the iPad installed 
at your table to punch in what you want to 
eat and drink. 

Unlike the tablet computers at Chili’s, 
which are meant to supplement tradi¬ 
tional table service. Saint Marc’s iPads 
are your lifeline, what you rely on for 
ever 3 d:hing. When we first sat down, a 
server gave us a primer on how to use 
ours. Browse through the paper menu 
first, she said, then do the ordering on the 
app. And if we needed help from an actual 


human, press the button on the appropri¬ 
ate screen. “The nearest server will get 
buzzed and come over,” she said as she 
held up her Apple Watch. We wouldn’t 
see her again after that. It turned out that 
no matter how many times we mashed 
the help button in the hope it would send 
electric shocks to some nearby server’s 
wrist, what ultimately worked was an old- 
school wave or an “Excuse me.” 

That’s not to say the iPad app wasn’t 
effective. As far as giving us useful pic¬ 
tures and prices, the iPad was actually 
more user-friendly than the paper menu, 
which was so jumbled it might as well be 
an iTunes User Agreement. In fact, the 
iPad made it easy to keep track of what we 
ordered with a running tally of how much 
we spent. And rather than being a dis¬ 
traction to dinner conversation, the iPad 
spurred it. It became our food jukebox, 
and between bites, we’d use it to confer 
with one another on what we’d try next. 

Ignoring the cool tech, the food I 
tried seemed a decade behind the times 
and gave me flashbacks to my middle- 
school cafeteria (with sporks to match). 

A French onion soup was so salty that a 
friend winced when he took a sip. And if it 
weren’t for the scallions sliced on the bias 
and the tiny cubed pineapple. Saint Marc’s 
Kobe chili fries would just be a sweeter 
version of Del Taco’s chili fries with the 
same crinkle cut potatoes. Worse was a 
spongy, strange-tasting Swedish meatball 
appetizer stacked on a cast-iron skillet. 
Despite warnings from a server that it was 
hot enough to brand, the skillet was barely 
warm. The meatballs were slightly colder. 

For the now-quaint pairing of water¬ 


melon and feta. Saint Marc’s kitchen 
staff does its darndest, meticulously cut¬ 
ting the fruit into symmetric rectangles, 
the cheese into perfect cubes—all of it 
assembled artfully as if to justify the $5 we 
spent on a dish that would be gone in two 
bites. The S.O.S. (the military-commissary 
staple known as “shit on a shingle”) was 
its diametric opposite, with the glops of 
gravy over stacks of dense toast and bacon 
engendering the fear of getting drafted. 

We did like a few items. The fried 
cheese curds were nicely cocooned in a 
light batter and sprinkled with cracked 
pepper. And Saint Marc’s so-called “Free 
Flowing Bread”—a basket of oven-hot 
crusty dinner rolls with whipped honey 
butter—was replenished at regular 
intervals and free. I also liked the BETA 
despite the sandwich being muffled by 
thick bread that wasn’t the baguette 
advertised on the iPad. It was a far better 
way to consume bacon than the slices I 
ordered from Saint Marc’s much-hyped 
Bacon Bar. We punched in three flavors: 
the Habanero, the Coffee-Rubbed and the 
Apple Pie. But when we ate, we realized 
the one labeled as Habanero was sweet, 
tasting not much different than the Cof¬ 
fee, and the one marked as Apple Pie set 
our mouths on fire. 

Technology, as with all things, is only as 
good as the people behind it. 

SAINT MARC 

21058 Pacific Coast Hwy., Huntington Beach, 
(949) 629-2591; www.saintmarcusa.com. 

Open Mon.-Sat., 8 a.m.-midnight; Sun., 
8 a.m.-IO p.m. Dinner for two, $30-$50, food 
only. Full bar. 


HoleInTheWall 

» GUSTAVO ARELLANO 

South County’s 
Best Mex 

LA RANA 

27001 Moulton Pkwy., Ste. 104-A, 
Aliso Viejo, (949) 643-2899. 

S orry, South County, but your Mexi- 
can-food scene sucks. For a region 
so vast, with so much money and so 
many Mexican workers, you can count 
the restaurants worth driving down 
there for on one hand. There's the Surfin' 
Chicken in San Clemente, Celinda's in 
Rancho Santa Margarita, La Cocina de 
Ricardo in Lake Forest, and... and... 
and... that's about it. So that's why I was 
excited when members of Tapestry, the 
awesome Unitarian Universalist congre¬ 
gation in Mission Viejo, asked me to join 
them at La Rana in Aliso Viejo. I had long 
heard great things about the place, even 
drove past it one time—but what other 
reason would I have to drive to Aliso 
Viejo, perhaps the most forgettable city in 
OC? But the kind Tapestry folks insisted 
I'd love La Rana, so off I drove down the 5 
freeway (fuck the 73 toll road). 

I knew this was the real deal upon 
entering—not because of the Aztec calen¬ 
dar on the wall or the black-velvet painting 
of an Aztec warrior, but because the tiny 
restaurant was packed with Mexican men. 
And not just any hombres, but guys wear¬ 
ing the T-shirts, sweat shirts and vests of 
construction, arborist, gardening, electri¬ 
cal and plumbing companies. Wanna 
know what makes a Mexican restaurant 
"authentic"? It's when the majority of cus¬ 
tomers are these guys, and our group of a 
dozen or so radical Christians confirmed 
my thesis. Out came bowls of silky menudo 
(both spicy and not) and grandetacos. 

The regular salsa was hot; the spicy one, 
puro paisa. The Negra Modelo flowed, 
and there was even agua de naranja— 
watered-down orange juice that takes on 
the magical properties of Orange Bang! 

La Rana also makes a great cochinita pibil, 
down to the pickled purple onions and suc¬ 
culent pork as orange as a traffic cone. 

Is La Rana worth a trip down from 
SanTana? Damn straight. Though serv¬ 
ing the same stuff as your typical bar¬ 
rio taquena, the quality is superb, the 
owners kind, and it's a good Mexican 
restaurant in South County, a rarity 
worth celebrating as much as an actual 
swallow in San Juan. Provecho\ 

GARELLANO@OCWEEKLY.COM 
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EDWIN GOBI 

Better Than Oahu 


Garlic shrimp plate at Cafe Hiro 


I f you Ye a regular of Hiro OhiwaY 
charming Japanese-Italian cafe in 
Cypress, Cafe Hiro, you've surely 
heard the Hawaiian music he loops 
as a soundtrack. I've been eating there for 
more than a decade, and it's always been 
either Israel Kamakawiwo'ole's creamy 
voice or the lively guitar stylings of the 
Ka'au Crater Boys. But other than the 
music, Ohiwa has never really offered 
anything blatantly Hawaiian on his menu. 

That changed recently with his garlic 
shrimp entree, a plate of a dozen shrimp 
that's 10 times better than anything 
I've had from Oahu's much-ballyhooed 
shrimp trucks. Not only are butter and 
garlic employed, as the name of the dish 
requires, but Ohiwa also incorporates 


EatthisNow 

» EDWIN GOEI 

lemon and some other ingredient that 
makes the sauce that runs off the shrimp 
essential for spooning over rice. The plate 
is a complete meal, with sauteed vegeta¬ 
bles, a bed of shredded cabbage on which 
the shrimp rest, some scalloped potatoes 
for starch, plus the salad or soup of the 
day that comes with any meal at Cafe 
Hiro. Get it now before it goes somewhere 
over the rainbow. 

CAFE HIRO 

10509 Valley View St., Cypress, 
(714) 527-6090; www.cafehiro.com. 



DrinkoftheWeek 

» GUSTAVO ARELLANO 

Ruga’s Hot Toddy at 
Memphis Cafe 

N ewsflash from Memphis Cafe: Its whisky 
collection now tops 100. Huzzah! Ouf 
own Dave Mau showed me some of the 
goods, from the standard (Evan Williams, 
the prince of the bourbon paupers) to some 
Texas jewel distilled somewhere next to 
bluebonnets in the Hill Country or some¬ 
where. But when Dave showed me around 
the collection, I was nursing a cold and 
needed something hot. 

"Ruga!" Dave bellowed to Memphis 
bartender Paul Ruga, the latest in the restau¬ 
rant's coaching tree of fabulous booze sling- 
ers. "Get my boss one ofyour hottoddys!" 

THE DRINK 

I wish I could tell you the ingredients, but I 
was near-death, and I needed about four of 


them to bring me back to the land of the living, 
at which point I walked over to the Land of 
Nod. But I remember it came to me near-boil¬ 
ing; that it had a fragrant bouquet and a lemon 
wedge; that, instead of Scotch or whisky. 

Ruga went with brandy—a great switch that 
made this hot toddy taste like a tart NyQuil. 
And then I remember the beautiful release 
I felt upon finishing each one. Still suffering 
from that damn flu going around this season? 
Overload on pho, then take your medicine 
from Ruga at Memphis—Dr. Mau's orders! 


MEMPHIS CAFE 
2920 Bristol St., Costa Mesa, (714) 432- 
7685; memphiscafe.com. 


OC WEEKLY’S MARKETINGS EVENTS 
DEPARTMENT IS HIRING 







EMAIL YOUR R^UME TO 
MARKETmB@OCWEEKLY.COM 




PIKE RESTAURANT&BAR 

DINNER TIL LATE 

PIKELONGBEACH.COM 

1836 E.4TH ST. (OFF CHERRY) LONG BEACH 


PIKE RESTARUANT AND BAR IS A NEIGHBORHOOD MEETING PLACE FGR 
LOCALS AND OUT-OF-TOWNERS ALIKE, CONVENIENTLY LOCATIED ON 4TH 
ST. RETRO ROW IN LONG BEACH, CA. WE SERVE A FULL MENU TIL MIDNIGHT, 
7 DAYS A WEEK AND FEATURE THE BEST MICROBREWS IN THE US. 
NIGHTLY ENTERTAINMENT INCLUDES QUALITY LOCAL BANDS AND DJS. 
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FEBRUARY 27TH 
IIAM -2PM 
NEWPORT DUNES 
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EVEt/r 


320 Main 
Anepalco’s 

AVEO Table + Bar at the St. Regis Monarch Beach 
Back Bay Bistro 
Brio Tuscan Grille 
C4 Deli: The Cure for the Common 
Cafe Calacas 
Chomp Chomp Nation 
Crema Cafe 
CUCINA enoteca 
Euro Caffe 
Fig & Olive 
Great Maple 

Greenleaf Gourmet Chopshop 
Haven Gastropub 
James Republic 
Las Brisas 
Memphis Cafe 
Old Vine Cafe 
OPM Restaurant & Lounge 
Outpost Kitchen 

Pandor Artisan Boulangerie & Cafe 
Piaggio On Wheels 
Plums Cafe 
Provisions Market 
Restauration 
SOCIAL Costa Mesa 
Taco Maria 

The Hub Kitchen & Taps 
The Trough Sandwich Kitchen 
Urban Seoul 

Ways & Means Oyster House 
Who Song and Larry’s 
Zov’s 

& more, all curated by OC Weekly! 


GA- $35 VIP: $55 

*Pricing increases 10am on event day 
if tickets are not sold out. 


OCWEEKLY.COM/FRESHTOAST 



Unlimited Brunch Bites • Bloody Mary Competition 
Beer, Wine and Liquor Samples • Live Music • Pop-up Shops 
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Worth Two of Yours 


The Finest Hours is square, all right—but also exciting and humane 

BY ALAN SCHERSTUHL 


H ere’s an odd thing to say of a 
lavishly expensive 3D IMAX 
maritime disaster flick that 
hits theaters just a month 
after the last one: They don’t make them 
like this anymore. There’s a reason for 
that, of course—the parents and grandpar¬ 
ents who like ’em stolid and corny don’t 
flood the theaters opening weekend. But 
they’ll be in luck, a couple of years from 
now, when The Finest Hours pops up on 
TBS. As if hopped up on its own heroes’ 
last-century can-do zeal, Craig Gillespie’s 
earnest, square-jawed period piece puts 
its head down and gets its familiar rescue 
drama done. 

No obstacle will stop Gillespie’s crowd 
pleasing: our weariness, just weeks after 
In the Heart of the Sea, of the undulations 
of CGI tidal waves? The Finest Hours 
makes them a highlight in a lurching, diz¬ 
zying set piece that in suspense and imag¬ 
inative brio bests last year’s superhero 
flicks. Our Amen'can Sniper-era. skepti¬ 
cism of simple stories in which our armed 
forces face down the impossible and 
straight-up triumph? The Finest Hours 
has the chutzpah to sell us Chris Pine as 
the runt of the 1952 Coast Guard, and then 
have him go against regulations and the 
orders of a know-nothing bureaucrat (Eric 
Bana!) to save 32 men from a shattered 
oil tanker. Even the title rebukes Michael 
Bay’s America-loses flop 13 Hours. 

Gillespie (Million Dollar Arm, Lars 
and the Real Girl) wins out over a script 


larded with story beats so old they got 
parodied in the original Azrp/ane.' Just as 
Pine’s Bernie Webber grits his teeth and 
pilots his 36-foot Coast Guard boat into 
seas that rise up like angry gods, Gillespie 
steers head-on into cliches, powering 
through. They never quite capsize his 
film, but it does take on some water. A 
near-mutiny when the tanker first goes 
down suffers from the Disney house style, 
with the surviving crew spitting out such 
strained, family-friendly working-dude 
Massachusetts-ese that you might won¬ 
der if a number’s coming on. Webber has 
to beat not only a brutal nor’easter, but 
also his own past—he saw men die at sea 
the year before, and some Cape Cod salts 
reckon he’s responsible—and his cohorts’ 
dim expectations. 

Meanwhile, that very day, his head¬ 
strong fiancee (played by a smashing 
Holliday Grainger) is after him to ask 
his Coast Guard superior to sign off on 
their betrothal, an archaic formality Ber¬ 
nie takes on with great solemnity. Sure, 
coxswain Webber is embodied by Chris 
“Captain Kirk” Pine, but he’s a shy, by- 
the-book young man whom the movie 
asks us to think of as something like 
Steve Rogers before he takes his Captain 
America super-serum. 

Gillespie is by the book as well. As a 
director, he’s like the middle-class citizens 
in a politician’s speech: He works hard, 
plays by the rules. If the script is hokey 
and the computer-generated storms 


over the top, Gillespie honors the story’s 
working-folks gravity with excellent 
on-set and location shooting. With care 
and ingenuity, he and cinematographer 
Javier Aguirresarobe tour us through 
the doomed tanker’s decks, corridors 
and flooding engine room, establishing 
a lived-in physical reality that makes the 
inevitable destruction feel momentous. 

He only offers up today’s de rigueur 
computer-aided soaring camera flourishes 
when a moment warrants one, and the 
best—when a worker discovers that the 
storm has cracked the tanker in half—is a 
model of how early restraint can improve 
later payoffs. 

The less everyone chats and the more 
they set themselves to problem solving, 
the more arresting the film gets. (The 
exception: Grainger’s tense scenes facing 
down the Coast Guard brass, demanding 
they call her husband-to-be back from his 
apparently doomed mission.) The Finest 
Hours peaks too early, perhaps, with the 
seamen’s attempt to rig up a new tiller 
and run the captainless half-ship aground 
before it sinks. Casey Affleck, as a taciturn 
engineer, crafts a complex rig-up of chains 
and I-beams in the engine room; then 
the crew on deck holler orders down to 
him, telephone-game-style, through the 
cramped corridors. 

The filmmakers have little compunc¬ 
tion about simplifying and glossing-up 
the real derring-do all this is based on, but 
they never come up with any 


corresponding ingenuity for Webber. 

The third act suffers from this lapse into 
tastefulness. Once they have persevered 
through the breakers, risking it all to save 
those stranded on the tanker, Webber 
and his crew of three bob along in the 
dark. They’ll do anything to rescue these 
strangers, but they can’t find them, and 
Gillespie—hardworking though he is—just 
can’t pound their idle floating and peering 
into drama. 

But in its story and its storytelling. 

The Finest Hours exemplifies persever¬ 
ance. Look at how hard the real Webber 
worked. And look at how hard Gillespie 
and crew worked. If you get that far, 
you’re going to grind on through with 
them. You’ll be rewarded not only with a 
happy ending, but also with one more taut 
sequence of desperate decision-making: 
How do you rescue 32 men with a tiny 
boat that the sea keeps trying to dash? 
Forget the occasional fustiness and lulls. 
The real reason they don’t make them 
like this these days is that the creators of 
blockbusters have forgotten that the loss 
of life is a tragedy—and that seeing it saved 
is more edifying than seeing it snuffed. 


THE FINEST HOURS 
was directed by Craig Gillespie; written by 
Scott Silver, PaulTamasy and Eric Johnson, 
based on the book by Casey Sherman and 
Michael J.Tougias; and stars Chris Pine, 
Casey Affleck, Holliday Grainger, Ben Foster, 
Eric Bana, John Ortiz and Kyle Gallner. 
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OPENING 

THE FINEST HOURS See "Worth Two of 
Yours," page 23. 

KUNG FU PANDA 3 There s essen 
tially one joke in the Kung-Fu Panda 
movies. A ridiculous, adorable creature 
executes some extravagant action-flick 
flourish—vaulting over roofs, dropping a 
bad guy, striking a poster-perfect super¬ 
hero pose. Then the battle music fades 
and that adorable creature breaks badass 
character to remind us it's totally relat- 
able, even human: It wheezes to catch its 
breath, it shouts "Awesome!" in disbelief 
at its own stunt choreography, it asks 
with gentle awkwardness whether all this 
kung-foolery is maybe a little much. That's 
a sturdy gag, endearing and adaptable: 
Adorable Creature Oscar Isaac works a 
variation on it some ten minutes into The 
Force Awakens, tipping us off to the wel¬ 
come fact that even for Star Wars people 
it's presumptuous to don a cape and 
death-mask. But Kung-Fu Panda 3, while 
generous in cuteness and sunset-back- 
drop beauty, stands as an unnecessary 
reminder that even the best gag probably 
shouldn't power three full films, even 
afternoon-killers for the kiddos. Almost 
every moment of martial-arts action is 
undercut by some spin on that single joke, 
and then every joke or moment of feeling 
is quickly dashed aside for another keep- 
us-dazzled moment of martial-arts action. 
The movie undercuts its own undercut¬ 
ting. And as with Shrek, Kung-Fu Panda 3 
is cause to wonder: What's it mean when 
kids' first exposure to hero's-journey 
story beats comes from self-aware meta¬ 
adventures whose creators feel obliged 
to let us know that they know those beats 
are tired and dumb? I don't quail for the 
children, but here's hoping that when they 
act out movie-like stories with their action 
figures they can do so earnestly, and not 
offer jokey half-assed apologies for being 
invested in something derivative. (PG) 
Alan Scherstuhl. Countywide. 

ONGOING 

THE BOY There are worse ways for a 
television star to transition into film than 
a horror movie. There are also better 
movies to do it in than The Boy. Still, 
Lauren Cohan of The Walking Dead 
shines bright in William Brent Bell's dim 
genre exercise, a vital presence opposite 
a lifeless co-star. She plays an American 
nanny who, upon arriving at her new 
employers' rural English abode, learns 
that her eight-year-old charge is actually 
a life-sized doll. The real Brahms, we're 
told, died under cloudy circumstances 
some 20 years earlier, and this porcelain 
facsimile has taken on the role of a physi¬ 


cal and emotional stand-in for the elderly 
parents—like many (if not most) horror 
films. The Boy \s a case study in how not 
to deal with grief. In these early scenes 
Cohan seems poised to elevate this silly 
premise, showing an unusual talent for 
small talk and other casual interactions 
that ground the fanciful story. More than 
most would-be scream queens, Greta 
comes across as an actual human being, 
making it impossible for audiences to 
write her off as cannon fodder. But there's 
only so much she can do once the movie 
around her devolves into the usual bar¬ 
rage of jump scares, but Cohan maintains 
her composure even as Greta loses hers. 
On the strength of that performance. The 
Boy often feels more credible than it has 
any right to; in merely keeping a straight 
face and not betraying how patently 
ridiculous this all is, Cohan makes us 
hold our breath along with her during the 
small build-up scares. (PG-13) Michael 
Nordine. Countywide. 

DADDY'S HOME Here's a challenge. 
Gather some friends, pour some drinks 
and announce to everyone the premise 
of Daddy's Home, the new family com¬ 
edy about dads competing to be pater 
superior. It won't take long: Will Ferrell is 
a doting schlemiel of a stepdad to sub¬ 
urban moppets whose /7/0/ofif/ca/ father, 
played by Mark Wahiberg, some kind of 
special-ops tough, rumbles back into their 
lives on a motorcycle as sleekly phallic 
as H.R. Giger's alien. That established, 
why not spend a couple minutes guess¬ 
ing at what scenes are certain to be in 
the movie. Ferrell crashing that bike, of 
course. Comical compare-and-contrast 
shirtlessness, certainly. A funny dog? A 
daddy/daughter dance? A long-suffering 
wife and mother (Linda Cardellini) who, 
to facilitate the comedy, lets her ex move 
in to the house and then takes turns 
encouraging both of these men in their 
jackassery? Yes, yes and yes. Daddy's 
Home is composed almost entirely of 
setups you've seen from its predecessors. 
(Hey, that's working for Star Wars.) The 
performers are all skilled enough to make 
something of this tired material. Cardellini, 
a champion eye-roller, smartens up every 
scene she's in, hinting at what the script 
doesn't dare: That rather than a prize 
these dopes are fighting over, Sarah is 
almost as touched as they are. As usual in 
family comedies, the leads learn lessons. 
Surprise: Brad needs some of Dusty's 
cocksure cool, and Dusty needs some of 
Brad's maturity and warmth. That moral is 
just as obvious and meaningless as any¬ 
thing in Daddy's Home, but I will say this: 
It's delivered in a rousing, ridiculous dance 
number, the kind of pleasurable stupidity 
that works even if you can see it coming. ( 
(PG-13) Alan Scherstuhl. Countywide. 


DIRTY GRANDPA Call it a dissenting 
opinion if you must, but Dirty Grandpa has 
sporadic moments of hilarity: the spontane¬ 
ous "USA! USA!" chant that erupts after 
an out-of-his-mind Zac Efron announces to 
spring breakers that he's just unknowingly 
smoked crack, or Aubrey Plaza command¬ 
ing as foreplay that Robert De Niro, as the 
grandfather of the title, "Tell me the buttons 
on your remote control are so small you 
can't find Fox News." Efron's Jason doesn't 
want to be at a kegger with his semi- 
estranged pop-pop, but unless you actively 
resist Dirty Grandpa, you may occasionally 
join him in having a good time against your 
better judgment. The setup doesn't inspire 
much confidence. In the week between his 
wife's funeral and his grandson's ill-advised 
nuptials, Dick (De Niro) hatches a plan: 

He demands that the groom-to-be drive 
him from their home in Atlanta to Daytona 
Beach so they can experience the carnal 
pleasures of spring break together. All of 
this invites comparisons to both Sideways 
(last-hurrah-before-a-wedding road trip) 
and Bad Grandpa (intergenerational male 
bonding), most of them unfavorable. A 
one-trick pony for its entire first act, Dan 
Mazer's raunchy comedy relies entirely on 
the tension between motormouth vulgar¬ 
ity (De Niro) and straight-laced propriety 
(Efron). The stunt-casting hijinks know no 
bounds, with Jason repeatedly alluding to 
his expertise in SEC compliance and LLC 
agreements (a bit that somehow gets fun¬ 
nier each time) while Dick performs a kara¬ 
oke rendition of Ice Cube's "It Was a Good 
Day" to impress the college student he's 
hellbent on sleeping with (Plaza). Though 
many of these self-consciously crude jokes 
don't land, those that do are the life of the 
party. Late-era De Niro forever, y'all. (R) 
Michael Nordine. Countywide. 

THE HATEFUL EIGHT Here's to Quentin 
Tarantino's cussed perversity. The Hateful 
Eight, his intimate suspenseful western 
splatter-horror comedy, has been shot at 
great expense in the long-gone 70 mm 
format, but the movie itself is set almost 
entirely in cramped interiors. He's hired 
Ennio Morricone to score the thing, 
but don't expect rousing new western 
themes—^the music is tense and loop¬ 
ing. And the first time a white character 
has a chance to speak that slur that is to 
Tarantino movies what "breakin' my balls" 
is to Scorsese's, that white guy—a walrus- 
mustachioed bounty hunter embodied by 
Kurt Russell - politely opts for "black fella" 
instead. Tarantino seems determined to 
upend your every expectation. Here's an 
octet of gun-toting bastards sitting out a 
blizzard and striving for politeness despite 
detesting each other on grounds of race, 
region and politics. It's as honest a movie 
as there's ever been about America during 
the holidays. But don't think Tarantino is 
changing on us. Soon everyone is expec¬ 
torating "nigger" at each other, and after 
reels of diverting 1870s tough-guy dialogue 
comedy, with bounty hunters of uncertain 
allegiance holed up in a Wyoming frontier 
way station, the movie twists into nasti¬ 
ness beyond anything you might antici¬ 
pate. There are new elements: Samuel L. 
Jackson aces some Miss Marple sleuth 
work, and there's a moving ballad sung 
by Jennifer Jason Leigh. (To say more 
about her haunting, demented turn would 
spoil Tarantino's plotting.) But the writer/ 
director's hallmarks abound. Here again 
are chatty killers and the pretzeled-history 
pleasure of seeing minorities kaboom the 
brains of their oppressors all over beauti¬ 
fully appointed period film sets. And for all 


its shock-talk. The Hateful Eight a\rs pain¬ 
ful truths about race in America. (R) Alan 
Scherstuhl. Countywide. 

IP MAN 3 (YIP MAN 3) Stone faced mar 
tial-arts star Donnie Yen does a lot with 
a little in wuxia weepy Ip Man 3, the rare 
kung fu film whose stripped-down action 
sequences are just as good as its senti¬ 
mental dialogue scenes. The title charac¬ 
ter—a soft-spoken Wing Chun martial-arts 
instructor based on Bruce Lee's teacher— 
once again brings out the best qualities 
in Yen's severe but deliberately un-flashy 
persona. Ip's latest story is a variation on 
his last two adventures' formulaic con¬ 
frontations with wealthy "foreign devils," 
to quote ineffectual police officer Po (Kent 
Cheng), like American gangster Frank 
(a sadly unimpressive Mike Tyson) and 
his mustache-twirling, Lord-Thistlewick- 
Flanders-sounding British associates. Little 
changes to set this apart as a superior 
sequel. But there's power in scenes where 
tough-but-tender Ip dotes on ailing wife 
Wing-Sing (Lynn Hung), avoiding Hung's 
gaze, listening attentively while doctors 
and pharmacists diagnose and treat her 
for cancer. Better still: Action scenes 
directed by legendary choreographer 
Yuen Woo-Ping—his first contributions 
to the Ip Man trilogy—allow Yen to focus 
on give-and-take rhythm when he trades 
blows with imposing antagonists like 
Tyson and Jin Zhang, the latter playing an 
ultra-violent rival Wing-Chun teacher. Yen's 
best fight scenes are more concerned 
with back-and-forth movement than crip¬ 
pling body blows, as we see whenever he 
redirects his opponents' blows to window 
panes and wooden furniture. When Ip's 
fists and feet do connect, they make Yen 
look like a uniquely disciplined icon. (PG- 
13) Simon Abrams. Countywide. 

JOY In most of his eight films, choreographer 
of chaos and screwball scion David 0. 
Russell has assembled boisterous, buoy¬ 
ant casts. His manic ensemble players, 
like those in Silver Linings Playbook and 
American Hustle, carom off one another, 
their high-pitched energy keeping the 
movies bustling and busy. Plenty of char¬ 
acters still crowd the frame and clamor¬ 
ously vie for our attention in Joy, Russell's 
latest, loosely based on the life of Joy 
Mangano, the now 59-year-old inventor of 
the Miracle Mop. But the director seems 
to be trying to emulate what used to called 
the "woman's picture," a genre exempli¬ 
fied by Mildred Pierce (1945), another tale 
of a female entrepreneur. Russell has built 
the film around his regular troupe member 
Jennifer Lawrence—who is burdened by 
the banalities littering Jo/s script. Many of 
the movie's platitudes revolve around fam¬ 
ily: Joy, which follows its Long Island-born 
heroine from her early 20s to roughly her 
mid-40s, devotes much of its running time 
to illustrating the shopworn idea that our 
closest kin can be our stealthiest sabo¬ 
teurs. Joy still lives in her childhood home, 
a two-story structure crowded with three 
generations, including her beloved grand¬ 
mother (Diane Ladd, who also narrates) 
and her own two tiny kids. "I don't want 
to end up like my family," Joy laments, her 
declaration echoing the theme explored 
in The Fighter an6 Silver Linings Playbook 
(if not the words of probably every person 
who's ever sat in a therapist's office). 

Those earlier films elevated—or at least 
enlivened—that truism via the outrageous¬ 
ness of many of the players. But the 
disorder found in Joy \s a reflection only of 
odd tonal shifts in the film itself. (PG-13) 
Melissa Anderson. Countywide. 



BAFTA AWARD 
GOLDEN GLOBE* AWARD 

-NOMINEE- 

BEST ACTRESS Maggie Smith 


“ACTING LEGEND MAGGIE SMITH’S 
TOUR DE FORCE.” 

-Lou Lumenick, NEW YORK POST 


ACADEMY AWARD® WINNER 

MAGGIE SMITH 


ALEX JENNINGS 


^ THE LADY^^&VAN 


DIRECTED BV NICHOLAS HYTNER 

SCREENPLAY BY ALAN BENNETT FROM HIS MEMDIR 


EXCLUSIVE ENGAGEMENT 

NOW PLAYING 


IRVINE 

Edwards Westpark 8 (844) 462-7342 #144 
Daily: 1:30 *4:20 *7:10 *9:45 


VIEW THE TRAILER AT WWW.THELADYINTHEVAN.COM 


STAR WARS: THE FORCE AWAKENS 

With six films already in the series, and 
four since any of the good ones, J.J. 
Abrams and co-writers Lawrence Kasdan 
and Michael Arndt had to make The 
Force Awakens a crowd-pleasing hit. To 
ensure it, they've copied the arc of the 
original Star Wars. Once again, we open 
in medias res with a scroll of text, a pan 
down to the stars, and a beauty shot of a 
giant destroyer. And once again, we have 
the Dark Side hunting a droid carrying 
a hidden message, the orphaned desert 
scavenger who blunders into protecting 
it, and that same old smuggler and his 
bipedal dog who inadvertently sign on 
as escorts, even though Harrison Ford 
can barely be bothered to look nervous 
in a firefight. Abrams has also added 
two fantastic characters, played by 
two 23-year-old actors who are clearly 
thrilled to be aboard. First is the athletic, 
resourceful Rey (Daisy Ridley, already a 
movie star in her very first film). Just as 
charismatic is John Boyega as Finn, a 
former stormtrooper fobbing himself off as 
a resistance fighter. Seven films into the 
saga, this is the only time we're allowed 
to empathize with a grunt. The emotion 
doesn't last long. Soon, we're rooting for 
Finn and his new friends to pew-pew-die 
his former colleagues. Our heroes are 
pursued by yet another black-helmeted 
villain (Adam Driver). Can the Rebels—er, 
now they're called the Resistance—save 
the day in what literally plays like just one 
long day zipped through at light-speed 
without bathroom breaks? If not, look out, 
universe! Everything is the same, only 
bigger. Still, its rusticity is welcome after 
those overly shiny prequels. (PG-13) Amy 
Nicholson. Countywide. 

13 HOURS: THE SECRET SOLDIERS 
OF BENGHAZI Benghazi is a hashtag 
battle cry, a call to arms that many 
Americans don't understand. Unlike the 
simplicity of "Remember the Alamo!" a 
bleat of "Benghazi!" still has people won¬ 
dering, "Wait, i/i//jaf happened? And why 
are we mad?" Michael Bay's 13 Hours: 
The Secret Soldiers of Benghazihas an 
explanation, though it should be taken 
with a grain of salt—or rather, a kilogram 
of dynamite. Bay takes Mitchell Zuckoff's 
nonfiction book of the same name and 
amps up the action with explosions, star 
filters and neon-blue lights that zip across 
our heroes' heads as they tromp down the 
alleyways of Libya's second-biggest city 
on a night that will cost four Americans 
their lives. When a man plops his boots 
on a desk, it sounds like a gun going off. 
When a gun actually fires, it sounds like 
a thunderbolt from Zeus. It's the truth 
cranked up to 11, boosted with brand 
newfirefights (in real life. The Guardian 
found few bullet holes at the site of either 
skirmish) and a wholly fictitious bus blast 
that had my audience applauding with 
glee. "That was for us!" a character grins. 
Yes, literally—it was invented for a crowd 
that prefers fist-pumping to facts. In an 
early scene. Bay primes our engines with 
an octane-fueled car chase where two 
former Navy SEALs, Rone (James Badge 
Dale) and Jack (John Krasinski), escape 
a suspicious van by smashing into fruit 
stands at full speed. By contrast, Zuckoff, 
a sentimental but terse Pulitzer Prize final¬ 
ist for his work at the Boston Globe in the 
late '90s, merely notes, "Eventually Rone 
lost the tail and returned them safely to 
the annex." You can hear Bay groaning, 
"Boring. Those cars don't even talk!" (R) 
Amy Nicholson. Countywide. 
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The Celestial and the Corporeal 

Victor Hugo Zayas skips between the gritty LA River and the heavens 

BY DAVE BARTON 



L uis Ernesto Zavala’s insightful 
short film, accompanying the 
Museum of Latin American 
Art’s equally solid solo exhi¬ 
bition, “Victor Hugo Zayas: The River 
Paintings,” presents Zayas casually walk¬ 
ing through the shallow water of the 
Los Angeles River. A few miles from his 
home, the vast gray concrete walls keep 
the waterway in check as the surrounding 
vegetation hides it away from those not 
purposefully looking for it. Zayas talks 
about the solace the river provides him, 
with idyllic images of cuffed pants and 
bare feet, and the sounds of running water 
reinforce his appreciation of the nearly 
invisible natural refuge hidden amid the 
traffic and pollution. 

Not that his paintings offer that same 
comfort: In contrast to the well-lit, even 
pastoral shots in Zavala’s film, Zayas’ 
paintings—collected by curator Edward 
Hayes—are dark and brooding, the brown 
and black scumbling often obscuring 
intelligibility, as if Zayas is begrudgingly 
showing us what he loves but doesn’t want 
us to invade his territory. In other work— 
primarily the “Victor Hugo Zayas: Mi 
Obra” exhibition at Laguna Art Museum 
(LAM) four years ago—the focus was on 
the ethereality of water. While there are 
many pictures featuring that element 
here—including a handful from that LAM 
show—Zayas’ latest feels more interested 
in the solidity of the river’s surroundings. 
In LA. River 13 (2015), the stray skeletal 
branch reaches toward the expansive elec¬ 
trical towers and power lines across the 
riverbed, but at the forefront of the canvas 
are leafy greens, sickly yellows and grays. 

The gradations in the color of leaves— 
drought conditions having muted the 
vividness of the plants quite drastically in 
some pictures—also suggest the inevitable 
motion when hit by the white foam of the 
river water or the shift, rustle and blur of 
foliage moved by the wind. A quick glance 
at the paintings from the side reveals the 
surface of a topographical map: Zayas’ 
representations are alive, liquid and 
rushing. He doesn’t delicately apply his 
color so much as lather it on with a paint 
knife; the ridges and thick lines are a lush, 
churning carpet of impasto. 

The river paintings count for only 
about half of the 40-plus pieces on display, 
with more than a few oils bleeding into 
the artist’s “Grid Series,” including an 
overhead view of Los Angeles streets that 
resembles a lattice of pick-up-stick streets 
haphazardly dropped onto a gloomy urban 
landscape (Grid Series #18). The canvases 
are a moving still life of urbania seen from 
a distance, soothing and majestic in their 


scope. Occasionally venturing from the 
easily identifiable representation to more 
abstract, Diebenkorn-like sharp lines, 
45-degree angles and shifting colors, some 
of the canvases are less recognizable as 
streets than as ship’s sails billowing in the 
wind (Grid Series #24 and Grid Series #25). 

With the numerous drawings and 
watercolors on display, the sketches on 
napkins and in notebooks, curator Hayes 
offers us insight into the process of Zayas’ 
work, from the initial inspiration to the 
first scribbles or brushstrokes while flesh¬ 
ing out ideas to the final painted canvas. 
Dense lines try to claw their way out of 
the artist’s thin, self-imposed frame line, 
painted onto a napkin (Grid Series Napkin 
Drawing, 2012); the watercolor LA. River/ 
Grid Series neatly captures the sulfurous 
haze hanging above the city’s streets and 
buildings; the washed-out foliage on an 
ink sketch of a leafless tree, isolated within 
another thin frame (LA. River Sketchbook, 
2014), reads like a modern-day Goya. 

It’s Zayas’ “Astrophysiological Structure 
(Self-Portrait)” series of sculptures, how¬ 
ever, that are the welcome surprise here. 
Looking through a telescope at the night 
sky, in a part of Mexico untouched by light 
pollution, the artist sketched constella¬ 
tions, and then built 3D representations 
of the drawings. The end result, seen as 
a celebration of the celestial (as well as 
the corporeal physicality of the artist), 
are simple yet wondrously elegant: The 


LA RIVER#16 1 VICTOR HUGO ZAYAS 
six silver-painted metal poles soldered 
together in Astrophysiological Structure 
No. 18 (Self-Portrait), bolted to the gallery 
entrance hall, explode out at the viewer, 
shadows from the lights above creating a 
subtle anarchist “A” on the canvas of the 
wall behind it; Astrophysiological Structure 
No. 13 (Self-Portrait/s gray metal stands 
upright, trapped by its framing parameters; 
the black metal in Astrophysiological Struc¬ 
ture No. 17 (Self-Portrait) suggests a figure 
with hands extended, reaching to the sky. 
The most “star”-like of the pieces—Astro- 
physiological Structure No. 12 (Self-Por¬ 
trait) and Astrophysiological Structure No. 
15 (Self-Portrait)—are all rectangles, points 
and lines, as if you were able to look at the 
celestial body from every angle at once. 

Taken at face value as a self-portrait— 
with Zayas as an artist who embraces the 
chaotic, letting his unruly talent take him 
wherever it leads, while embracing a vari¬ 
ety of inspirations both on the ground and 
in the heavens—his captivating sculptures 
reveal aspects of the man behind the artist 
better than any painting could. 


"VICTOR HUGO ZAYAS: 
THE RIVER PAINTINGS" 

at the Museum of Latin American Art, 628 
Alamitos Ave., Long Beach, (562) 437-1689; 
www.molaa.org. Open Wed.-Thurs. & Sat.- 
Sun., 11 a.m.-5 p.m.; Fri., 11 a.m.-9 p.m. 
Through Feb. 7. $7-$10; children younger 
than 12, free; everyone every Sun., free. 


TrendZilla 

» AIMEE MURILLO 

Cityscapes 
On Wood 


P aintings on flat panels of wood aren't 
anything new, but artist Chantal 
deFelice has a knack for charming view¬ 
ers with her intricately drawn woodwork 
paintings of cityscapes. It's a harmonious 
union, nature and urban spaces together, 
originally derived from deFelice not being 
able to afford new canvases after col¬ 
lege and instead turning to collecting flat 
pieces of wood on which to paint images. 

For the San Clemente-based artist, 
nature, nostalgia, space and memory are 
some of the major themes at play in her 
work, in multiple mediums such as video, 
sound recordings, photography and zines. 
Born in Oregon, her childhood was enriched 
by a deep love of insects, moss, pinecones, 
trees and other organisms, all of which 
continue to play a major role in her life and 
work, from paintings of natural microcosms 
to sharp photography of barnacles. 

But deFelice's offerings of street 
scenes impress with their storytelling 
potential. She first photographs anti¬ 
quated buildings, houses and streets, 
then faithfully illustrates them on sal¬ 
vaged, scrap wood panels, acting as a 
field reporter of her own travels. "The 
buildings come from that idea of memory 
and nostalgia, being able to look at an 
old building and seethe history there and 
imagine what the people were like, what 
stories they have," says deFelice. "Stand¬ 
ing at one place that has existed for over 
a hundred years, [imagine] just how 
much happened just in that one spot—it's 
so fun to put yourself in that mindset." 

DeFelice's work has been exhibited 
all around Orange County, Los Angeles 
and San Francisco and can be found at 
her website (www.chantaldefelice.com). 
But if you're looking to carry some of her 
art wherever you go, she also handcrafts 
earrings, sold via her Etsy page (www. 
etsy.com/shop/chantaldefelice). Each pair 
features a version of one of her paintings 
placed over thin, rectangular slices of hard¬ 
wood and secured with a protective finish. 
AMURILLO@OCWEEKLY.COM 



MORE ONLINE » 

OCWEEKLY.COM 
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ONE LOVE REGGAE FEST 

The Observatory 



OC WEEKLY'S FRESH TOAST 

Newport Dunes 



AT THE GATES 

The Glass House Pomona 



MATCHBOOK ROMANCE 

The Glass House Pomona 



METRIC 

Hollywood Palladium 


D SNOW SUMMIT/BEAR MOUNTAIN 

Valid thru 3.31 



THE BEATLES LOVE 

The Mirage, Las Vegas 
Valid through 7.31 



FEBRUARY 21 


FEBRUARY 26 


LOCATED AT 

248 W. 2ND STREET POMONA, CA 91766 


a.Ass na JSE 

200 W. 2ND STREET POMONA, CA 9T766 
,WWW.THEGLASSHOUSE.US (909) 865-3802 


FEBRUARY 20 
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MONDAY - SUNDAY 
12:30PM • 8:00PM 
BUY/SELL/TRADE new & USED 
VINYL OVER 10,000 
RECORDS IN STOCK 
WITH NEW ARRIVALS 
OUT WEEKLY 


@theglasshousepomona 
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@acerogamilounge 
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/glasshouserecordstore 


/theglasshouse 



JOSH CHESLER 

The Tattoos to Come 

KyLe CroweLL of Torch Tattoo 


T hough he seems to embody what 
your grandma thinks most tat- 
tooers are like—quiet, bear-size, 
with a substantial dark beard 
and sleeves full of ink—anyone who has spo¬ 
ken with Kyle Crowell knows the veteran 
Torch Tattoo artist isnT some intimidating 
biker or club-bouncer-type. And as evi¬ 
denced by the many Game of Thrones and 
Star Wars tattoos he's done, this dude from 
Costa Mesa has an affinity for nerd culture. 

“I like all kinds of dorky sci-fi stuff, and 
I hope [the new Star Wars movies] bring 
more people wanting to do that stuff,” 
Crowell says. “Tm into that. As long as 
they want to do it bold, Tm all for it. I try 
to be available and accommodating for 
whatever people want.” 

The key word for Crowell is bold. His 
artwork pulls from the best parts of old- 
school American traditional tattoos and 
combines them with a more modern color 
palette. But Crowell doesn't consider 
himself anywhere near the top of the tra¬ 
ditional or neotraditional food chains, and 
he's still grateful for everyone who wants 
to get work done by him. It's a nice senti¬ 
ment considering how many tattooers of 
his stature wouldn't be half as humble. 

“I've always been drawn to the tattoos 
that came out of the West Coast in the 
'90s,'' he says. “That was the stuff that 
opened my eyes to tattooing outside of 
flash. That was cool, big, custom stuff that 
would motivate me to do something big¬ 
ger and different than what I was seeing. 
I've always tried to do what I think is cool, 
not what other people think is cool.” 

Crowell's interest in tattoos began as 
soon as he was legally allowed inside a 
tattoo shop at the age of 18. His post-high 
school retail job was primarily to pay for 
tattoos, and he became a regular at Steve 
Schultz's Costa Mesa Tattoo. “I was basi¬ 
cally getting tattooed whenever I could 
afford it,” Crowell says. “I started getting 
tattooed regularly by Steve, and that rolled 
into a friendship, and I was kind of in the 


Under 
Their Skin 

» JOSH CHESLER 

right place at the right time. He eventu¬ 
ally hired me on as the helper, and that 
evolved into apprenticing.” 

For the first eight years of his career, 
Crowell's “tattoo dad” taught him what it 
took to make a living in the industry, and 
he didn't even have to leave his hometown 
to do it. “My parents still live in the house 
that I was born in,” he says. “My wife is 
from Costa Mesa, too, but we're from, like, 
opposite sides of the city. Costa Mesa is 
pretty special to me. It's an important city, 
and it's close to my heart.” 

In 2010, Crowell opened his own shop in 
Anaheim with fellow artist Justin Warn. And 
just last year, he moved from Costa Mesa to 
Tustin to cut down his daily commute. 

When he first started, Crowell used to 
get his tattoo information from magazines 
at Tower Records and the occasional OC 
Weekly cover, but social media has totally 
changed how information is spread. “I feel 
like an old person saying this, but technol¬ 
ogy has really changed the way people 
learn about ever 3 Thing,'' Crowell says. “It's 
great for business and publicity and all 
that. It's definitely different, but it's cool.” 

The 19-year-old Crowell would prob¬ 
ably be pretty excited about where he'd 
be in the tattoo world 15 years later, but 
the artist has some strong advice he'd give 
his younger self if he could. “Paint more,” 
he says. “And maybe go to school. I think 
I'd be a better artist if I went to school to 
discipline myself and learn some art fun¬ 
damentals and art history.” 


TORCH TATTOO 

1755 S. Claudina Way, Anaheim, (714) 533- 
9200; torchtattoo.com. Follow Crowell on 
Instagram: @kylecrowell. 
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FEBRUARY 27TH 
I1AM-2PM 
NEWPORT DUNES 


OVER 40 LOCAL FOOD AND DRINK PURVEYORS 
BEER, WINE & LIQUOR SAMPLES • POP-UP SHOPS 
BLOODY MARY COMPETITION • LIVE MUSIC 


WIN 4 VIP TICKETS 


£|7[ER FO^. 7™ 

OCWEEKLY.COM/FREE/FRESHrOASTVIP 




OCWEEKLY.COM/FREE/ONELOVE 


FVirURING: 

REBELUTION 

IRATION I TRIBAL SEEDS | PEPPER 

Stick Figure | Fortunate Youth | KRS-One | Shwayze 


6 MORE! 

THE OBSERVATOnV 13 STAGES | DOORS @ NOON 
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Punk-Rock Bar Blows Out Its Candles 

Alex’s Bar celebrates 16 years of bands, booze and blood-red curtains 

BY DANIEL KOHN 


S ixteen years ago, Alex Her¬ 
nandez was just a wide-eyed, 
tattooed 27-year-old looking to 
buy an old, country, gay bar. A 
regular in the Long Beach scene who'd 
been booking bands since he was 21, 
Hernandez saw this as an opportunity to 
create a new venue and finally break free 
from some of the annoyances he faced 
when working for unappreciative owners. 

“It was really hard to work for owners 
who didn’t necessarily get what I was 
doing,” Hernandez says. “Places weren’t 
looking to do rock & roll shows. The hard¬ 
est thing was working with those venues 
when you think that the ownership and 
management was working against you.” 

But in 2000, the previous owner of Alex’s 
Bar was dying of AIDS and wanted to take 
the liquor license with him. Through a 
mutual friend, Hernandez swooped in and 
bought the building on East Anaheim Street, 
which, he says, “wasn’t a desirable piece of 
property at the time.” The owner liked the 
idea of Hernandez continuing the space’s 
legacy as a haven for people who are into 
underground music. 

Though he had been booking shows for 
local and touring bands at places such as 
the Clipper, Hernandez knew he would 
be taking a big risk by opening up his own 
spot. His parents saw how much money 
the venues were making off their son’s 
work, and they pushed him to forge ahead. 

Though it was initially called the Barfly, 
the name changed following a cease-and- 
desist by a bar of the same name. After 
two years, it was rechristened Alex’s Bar, 
and the simple moniker stuck. Hernan¬ 


dez always wanted the venue to feature 
live music. As much as Long Beach has 
evolved to become very business-friendly, 
at the time Alex’s Bar was opening, the 
City Council and business alliance made it 
difficult for Hernandez to book bands. 

“They saw a 27-year-old, punk-rock 
kid opening up a bar, and they were up in 
arms,” he recalls. The City Council tried 
to throw every roadblock they could at 
Hernandez. Alex’s Bar was open for two 
years with just a jukebox and became 
fairly successful despite the lack of live 
music. “We got to book shows four times 
a year with special permits, but we got 
our entertainment license two years after 
we were opened. We were the first place 
there to get an entertainment license in 
seven years at that point.” 

Even with those hurdles, the first sign 
of light for Hernandez was at the first of 
those shows. He saw the potential Alex’s 
Bar held. 

Once those problems were finally 
pushed aside, it wasn’t long before the bar 
transformed from watering hole with a 
killer jukebox to one of Long Beach’s pre¬ 
eminent music venues. Hernandez had a 
clear, singular focus. “I wanted it to be a 
West Coast CBGBs,” he says. “I wanted it to 
be one of those iconic clubs for rock shows. 
I’d always seen pictures of them in zines, 
and I wanted my place to be in there, too.” 

What was once a dive bar known for 
its sticky floors and thick red curtains has 
become the place for bands old and new 
to showcase their skills. Alex’s Bar has 
hosted the likes of Brody Dalle, Foxboro 
Hot Tubs (Green Day’s undercover alias) 


and Mike Watt. The legendary San Pedro- 
based bassist is quite fond of the venue. 

“It seems like it’s tradition in the move¬ 
ment for a young guy like Alex was at the 
time when he opened the joint to get your 
hands out and do it yourself,” Watt says. 

“I don’t remember what band it was, but 
they brought me up onstage and put me in 
a dress, and we played ‘Police Story.’” 

In the past decade, the bar has moved 
toward the mainstream. TV shows such 
as True Blood have been set there as well 
as the filming of Tenacious D: The Pick of 
Destiny. In 2012, the Offspring performed 
their landmark Ignition album there. 

For Hernandez, personal highlights 
include seeing Black Flag reunite in 2003, 
Rocket From the Crypt performing at last 
year’s 15th anniversary bash, and Eagles 
of Death Metal play. But his main source 
of joy is still the excitement of catching a 
band on the rise. 

“We like getting them in front of a bunch 
of people and helping them push up to 
the next size venue,” Hernandez explains. 
“Then, on the eventual downside of their 
career, to come back around to us. We like 
to push them to the next level and be there 
when the record stops selling.” 

Labeling the event as the bar’s Sweet 16, 
Hernandez doubles down this weekend 
with a full card of rowdy shows headlined 
by punk supergroup OFF! and featuring 
the Drips, Death Hymn Number 9, and 
Watt & the Missingmen. Each anniver¬ 
sary, Hernandez says, is celebrated in 
grand fashion because “you never know 
when the bottom is going to fall out.” 

As other locales have opened and closed. 


Alex’s Bar has remained a constant. 

“He’s all about making the pad happen 
and not into this image thing,” Watt says. 
“But he’s one of us, so it’s not like it’s an 
outsider from upstairs coming down and 
telling you where it’s at. It’s coming from 
the people making music and coming to 
the gigs. Alex is part of that, and it’s why I 
have huge respect for him.” 

Keith Morris has never played Alex’s 
Bar before, but he is excited to see why 
so many of his colleagues have sung its 
praises. “The fact they’ve been able to 
survive—since I’ve watched so many clubs 
come and go—and to keep a happening 
line of rock-solid entertainment coming 
into the venue, and we have to applaud 
that he’s been there for so many years and 
to celebrate it,” Morris says. “I can’t wait 
to see what’s going on.” 

Keeping with the punk ethos, Hernan¬ 
dez and his wife run the bar, and he’s still 
booking about 90 percent of the shows. 
He’s not taking anything for granted. “It’s 
gone by in a flash,” he says. “I remember 
getting to five years and thinking that 
that was a monumental success. Running 
a small business is such a roller coaster. 

It’s something you do though for the love 
of the music and not to be a rich person. 
You’re just rich by your experience run¬ 
ning a place like this.” 


ALEX'S BAR'S SWEET 
16 ANNIVERSARY 
headlined by OFF!, at Alex's Bar, 2913 
Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. Fri.-Sat., 8 p.m. $20 in 
advance; $22 at the door. 21+. 













^ MAKETHI 8 VALENTINE’S DAY inftGHT YTOIOH'I * 

^RlRGn WITH THIS WILDLY FUN DINNER SHOW FEATUBINO 
• AMEBICA '8 HADING FEMALE IMPERSDNATORS! 

\ HBWHiYlVCElEBRIIY ENIER ACCESS COD 


(RiPsul's All-Star Drag 
Race, Drag-U and moreil 


FOR $5 OFF! 


GET YOUR TICKETS NOW www.0INNERandDRA6.coni 


VLVT 


VLVT I VELVET LOUNGE ticketveb 

416 W. 4TH STREET, SANTA ANA 92701 
INFO LINE: 714.232.8727 VELVETOC.COM 



SIGN UP NOW 

TO GAIN ACCESS TO OUR 
MUSIC NEWSLEHER! 


OCWEEKLY.COM/SIGNUP 


WE ARE 

Orange County's 

hub for music news, 
concert schedules, 
reviews, band profiles 


0 GAME 

PARTY! • 


Atmujol Cklil Cook-Oil 

S^PotLiuoki 


1ST 2ND a 3RD PUCE PRIZES + GIVEAWAYS ! | 
$2.50 PINTS 8 DRINK SPECIALS 



TV'S 

Ikaraoke 

? FRIDAY fa SATURDAY 

. DART & POOL 

, WEEKLY TOURNAMENTS 

fjEAHIEI OIUTY HAKTIHI 


LOTTO a OTHER GAMES* 8 DART BOARDS 
OPEN AT SAM SATURDAY a SUNDAY 
4360 LINCOLN AVE. CYPRESS • 714.820.0570 


CITY NATIONAL 

e Rove 

OF ANAHEI M ■ _ 

714.712.2700 2200 E. Katella Ave. citynationalgroveofanaheim.com 



NEXT BEST THING 
TOJOURNEY! 


Saturday, January 30 


Wednesday, 


SI'HJU) '<01 6f (JXORTlin) 
USA 2016 COUR 



February 3 

Lisa 

Lampanelli 

Saturday, 



A Tribute to 

THE MUSIC OF C^JEEN 


Saturday, February 20 




HOUSEOFBLUES.COM/ANAHEIM 


ANAHEIM 






MARDICRAS 

VITH OR WITHOUT YOl 
L.A.VATION 


RICHARD 




CHEESE 


FEBRUARY 17 


THE SUMMER SET 


APR 13 ON SAIE FRI! 


TRIBAL 

THEORY 

JORDAN T.« DIRTY RICE 
MANGO KINGZ • ELI-MAC 


COMING SOON 


2/7 NICKELBAND&GENERATION IDOL 

2/26 NICK CARTER 

2/28 METRIC 

3/4 THE MAVERICKS 

3/5 BEST COAST &WAVVES 

3/19 BEN RECTOR 

3/26 WILD CHILD 

3/30 CIARA 


4/1 DECADES COLLIDE SOS V90S 
MASHUPW/ DJ BIZMARKIE 
4/8 WE THE KINGS 
4/11 AVANTASIA 
4/15 BADFISH 
4/20,21 JULIETA VENEGAS 
4/24 SAY ANYTH INC 
4/26 BOYCE AVENUE 



ciTi 



1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 

VIP PACKAGES & RESERVATIONS | (g) ; 714-520-2316 ^ ; VIPHOBANA(aLIVENATION.CO.M 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 
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JANUARY 29 i 8PM 


FEBRUARY 04 CONSTEUAWNmul 


'"OBSERVATORY 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 • 


THE HOOD 
^INTERNET 


JANUARY 30 cmauimmi 


UNKNOWN 

MORTAL 

ORCHESTRA 

mmm 


Statue jftlait. Sitfiu t^dam 


FEB04I11PM CONSTELLATION ROOM 




3(2 


FEBRUARY 04 I 8PM 


FEBRUARY 05 CONSTEllATIONROOM 


GATES I O DARIUS 


CONSTELLATIONROOM 

SAT FEB 06 


isiaHmm2 

I FEB 05 


WITH 8UPERDUPERKYLE 
& BLACK BEAR 


FEBRUARY 11 CONSTELLATIONROOM FEBRUARY 1 n7PM 


RATION TRIBALSEED 
PEPPER STICKRGURE 

FORIUUTEyOUTH KDS-OK SHUMYZE 


FEe wo ir 

CdiWica Viiiiripaii 


HIRIE WHEaANDBROTHERS MORE 


Sfi^ALLON 

k THE CROWES 
FEE 1741 TPM* 


MORE UPCOMING SHOWS! 


FEBRUARY 19 ionsalefriday! 


ON SALE FR DAY AN 29 


FEB 19 
FEB 19 
FEB 20 
FEB 20 
FEB 23 
FEB 24. 
FEB 25 
FEB 26 
FEB 26 
FEB 27 
FEB 28 


- GARDENS e VILLA amnujirmiim 
-MIGOS-DAB TOUR 
-THE WORD ALIVE 
-DJ0UIK&SUGAFREE8M0RE! 
-NEON INDIAN W/PALMBOMENII 
25 8 26-KID GOBI 
-ANTI-FLAG/LEFTOVER CRACK 
-STATE CHAMPS 8 NECK DEEP 

-PASSAFIRE CONSTELLATIONROOM 

-G0LDLINK8SANG0 
-THE DRUMS 


MAR 06- AZIZI GIBSON cmsriLMmsm 
MAR 10-WAKAFLOCKA FLAME 

MAR 20-CHAIRLIFT CONSTELLATIONROOM 

MAR 26-DAUGHTER 
MAR 29-THE STRUTS 
APR 18-ALUNA GEORGE 

APR19-PR0T0JE CONSTELLAmmOM 

APR 19-THE KILLS 
APR 21-RANCID 


For full listings of shows visit Observat6ryQC.com 




ALL AGES-FULL BAR-DOORS 7PM 



THURSDAY 2/11 

SUN AND SAIL CLUB, Anglo jAotsoN, Beastnaxek 

SUNDAY 2/14 

VALENTINE'S DAY DINNER & SHOW 

WITH Dave Dahiani & the Ihstigatoks 

WEDNESDAY 2/24 

SWIHH.The Peach Kings, Tall Walls 

THURSDAY 2/25 

UNITE THE VIBE feat Of Limbo, Nate Hancock, Feste 

WEDNESDAY 3/23 

JAPAN HITE FEAT. Atomic Stooges, Tempaut, RETMO 

THURSDAY 3/24 

CASH’D OUT (Ultimate Tribuh io Johnny Cash) 

SUNDAY 4/3 

HAHHEW LOGAN YASQUEZ (of Delia Spirit) 

102 PINE AVE LONG BEACH, CA 90802 

WWWTHEFEDERALBAR.COM 


Shooter Jennings & 
Lukas Nelson Aeoustie 

(At The Underground DTSA 
located across the street) 

February 20 


307 N. Spurgeon St. Santa Ana CA 

TICKETSAVAILABLEATYOSTTHEATER.COM 



TO; . 


Show a crush, loved one or 
friend how much they mean to 
you! The deadline to enter is 
January 3 T st. so don't wait! 

ENTE R TO WIN 

ocweekly. com/free/crazy cupid 
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Who Really Started 
Hip-Hop? 

A crash course on the genre’s often-overlooked history 

BY CHAZ KANGAS 


T O hear most people tell it, the 

history of rap goes like this: MCs 
were originally rapping to show¬ 
case their DJs. That is, until 
Sugar Hill Gang put out “Rapper’s Delight” 
in 1979. It was the second rap record of all 
time and an enormous hit, proving there 
was a market for rapping on wax. 

From there, Kool Moe Dee battled Busy 
Bee and changed how rappers could rap. 
Grandmaster Flash and Melle Mel put out 
“The Message”—changing what rappers 
could rap about—and Run-DMC released 
“Sucker MCs (Krush Groove 1),” which 
changed how rap could sound. 

At the start of it all, of course, was D J 
Kool Here’s 1973 block party in the Bronx, 
which effectively birthed hip-hop as we 
know it. 

But what gave birth to the music at 
block parties such as Kool Here’s? There 
are plenty of awful music professors 
who, attempting to shock their college 
students, float the idea that Bob Dylan 
“invented rap” or was in any way an influ¬ 
ence on hip-hop. With all due respect to 
Jakob Dylan’s father, this is not the case at 
all. Others primarily credit the Last Poets 
or Gil Scott-Heron. But those theories are 
flawed, too. To get a fuller picture, let’s 
take a few steps back. 

There were many examples of proto¬ 
rapping in the 1960s and ’70s. While the 
influence of James Brown on early b-boys 
and MCs has been well-documented, there 
was also the tradition of “toasting,” a rhym¬ 
ing speech given at urban parties, most 
popular in Harlem. “The toast would be a 
series of rhymes, and you would say it so 
it sounded real cool,” says Curtis Sherrod, 
of Harlem’s Hip-Hop Culture Center. “It’s 
like a boastful speech to set the party off” 
Hip-hop was also greatly influenced by 
party records. Take Blowfly, the comedian 
and musician who died of liver cancer 
on Jan. 17 at age 76. His 1965 track “Rapp 


Dirty” is considered by some to be the 
first rap song. 

Then there’s Rudy Ray Moore, better 
known as Dolemite, whose dirty rhyme 
routines over music also continued the long 
tradition of rhyming in African culture. 

Some stories told in rhyme go back for 
centuries. Moore’s “A Signifying Monkey,” 
for example, is his take on the enduring 
tale of a trash-talking primate. Another 
famous rendition was by Oscar Brown Jr., 
a pre-rap poet and singer who was among 
the first to take traditional African rhyme 
routines and poems and set them to music. 

Sherrod suggests this rhyming tradition 
can be traced back to griots, who maintain 
thousands of years of history through oral 
tradition in West Africa. There’s also the 
use of rhyme in the black churches of mid- 
20th century New York, as well as the influ¬ 
ence of the insult game “The Dozens.” Add 
it all up, and the genesis story of rap begins 
to take shape. Things began to crystalize 
in 1970s New York. Isaac Hayes rhymed in 
his soulful voice, and tracks such as Jimmy 
Castor’s “Hallucinations” (1974) feature an 
instantly identifiable cadence. 

A favorite at this time was Lightning 
Rod’s album-length tale Hustlers Conven¬ 
tion, which was probably the closest rela¬ 
tive to rap. 

According to Priest Forever, a hip-hop 
historian and one-half of rap duo the 
Gecko Brothers, the connection between 
the Last Poets and hip-hop wasn’t really 
made in the media until the rise of Pub¬ 
lic Enemy. While there’s no denying the 
Last Poets and Gil Scott-Heron helped 
popularize rhyming as a means of social 
communication, there’s debate as to how 
much influence they had on those early 
1970s block parties. And the huge sonic 
differences between these supposed 
direct antecedents and that of early hip- 
hop can’t easily be overlooked. 

LETTERS @ OCWEEKLY.COM 
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NEAR.E: 


TUR.NINC DONN THE LIGHTS 

NITH OFFER/ 0- fPEClALf FROM THE /EXIE/T 
PL>1CE/ IN OC-?* RjCH'*" INTO YOUR INBOX. 


ficcElr/ rdf 

NE W / l»ETTE R1 - 



(GOOD FOR ONE REGULAR PRICED ITEM, CANNOT BE COMBINED WITH ANY OTHER OFFERS, - 
-I ONE COUPON PER CUSTOMER. NOT VALID ON SALE ITEMS. CERTAIN RESTRICTIONS APPLY. 

EXP. 2/11/16 

• ADULT DVDS (3 FOR $9.99) 

•TOYS, LOTIONS & BACHELOREHE PARTY SUPPLIES 
WATER PIPES • SEXY LINGERIE (DANCER DISCOUNT AVAILABLE) 


SHOP OVER 14,000 
ITEMS ONLINE AT- 


SEXY SHOE 
^ SPECIAL 


Couples Mega Outlet 


1820 PCH,LOMITA- 310.530.7799 • 910 S. EUCLID, ANAHEIM - 714.533.3766 


OPEN 7 DAYS SUN-THU 10:30AM - 10:30PM FRI-SAT 10:30AM -11:30PM 



SPEARMINT M RHINO PRESENTS 

THE 


ON SUPER SUNDAY 

FEBRUARY 7TH 

PARTY KICKS OFF @ 8PM 




K ^ ^iCIBOCi BOTTtES, 




1/2 OFF ENTRY 


Good for 1/2 off one entry. One person per 
pass only. Not valid during special events. 
Torrance location only. 

SPEAR.MlNT^RHNO 
CfNTLEMEI^ CIUBS 


Open 7lPavs.'A Week Ipi 

/Jm 

spearmintrhino.a 


OC Weekly 


Expires 04-01-16 
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CONTENTS THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE CLASSIFIEDS JANUARY 29-FEBRUARY 04,2016 
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MUST PRESENT AD AT THE DOOR FOR DISCOUNT 

LOG ONTO SAHARATHEATER.XXX 
FOR ROLL CALLS UPDATES S WEEKLY PROMOTIONS 

1210 S. State College Blvd Suite C. 
Anaheim. Ca 92806 

(714) 772-2242 

f /SAHARATHEATER SAHARA_THEATER 


NEW VIP SPECIALS 



oc wkly 
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Entry 


free 


pass jor 


any club 


Bring 


1/2 OFF ENTRY 


OdN.HaVbor Blvd. 
fjta An'a, CA 92703 
j|^7i4T 554-0491 

Everyday 11am-2am 
cdligirls714.com 


1 PERSON PER PASS. CANNOT BE 
COMBINED W/ ANY OTHER OFFER. 
VALID AT CALI GIRLS SANTA ANA 
LOCATION ONLY. 1 DRINK MIN. 
^ PURCHASE REQUIRED. 


EXP. 04-01-16 
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Beat Bootleggers 


BOOTLEG! 

at Casa, 820 W. 19th St., Costa Mesa, 
(949) 877-4011; casacostamesa.com. Every 
second and fourth Thurs., 9 p.m. Call for 
time. Free. 21+. 

I f you remember anything about OC's dance- 
music scene circa 2007 (before the term EDM 
became a scourge upon the land), you probably 
have some foggy memories of being at Detroit 
Bar on a Wednesday night, dancing your ass off 
to Chemical Brothers or Groove Armada while DJ 
Dan Sena manned the decks. During Detroit Bar's 
heyday. Busy Work was the place where locals 
went to let vodka-fueled confidence guide them 
to the small dance floor and get over Hump Day 
and party with panache. A lot has changed since 
the weekly residency took its final bow in 2009. 

Aside from Detroit Bar morphing into the 
Wayfarer, Sena has been a little more scarce on 
the dance scene. These days, he's been engag¬ 
ing in busy work of a different sort—producing 
music for other artists, continuing his dual life 
as a hardcore musician and popping up to DJ a 
gig here and there. But 2016 promises to be the 
return of Sena, who partnered up with fellow 
DJ Astroteric and Andrew Martinez to deliver 
a brand-new Thursday-night residency at Casa 
(formerly Avalon Bar) called BOOTLEG! 

OC WEEKLY; What inspired you to get back into 
the dance-music scene after being out of it for a 
few years? 

DAN SENA: I wouldn't say I fell off; I just got 
burnt out with Busy Work. That party went on for 
three years, from 2007 to 2009. Doing a weekly 
party is a lot of work. I never quite learned from 
my mistakes at the time; I just wanted to throw 
a fun party so I wasn't really thinking like a busi¬ 
ness person about howto nourish something and 
help it grow. [When Busy Work ended,] I spent a 
lot of time after that just producing music, releas¬ 
ing stuff on Dim Mak and other labels. I met up 
with this guy [Andrew Martinez] who does a lot 
of the booking for Kitsch, Memphis and Casa, 
and he offered me the night. [Astroteric] and I 
have been talking about doing something there. 
It's a very different spot than you remember it 
when it was Avalon Bar. 


LocalsOnly 

» NATE JACKSON 

Yeah, obviously I remember it as the Avalon with 
Mike Conley. It was a fun bar but wasn't really 
geared toward musical enjoyment. It was kind of 
this dingy punk-rock spot, and Mike was a punk- 
rock guy, so it was rad. And bands sounded good 
there, but for deejaying, it wasn't very good. And 
now Casa has this new sound system and more 
space, so it's great. And they stopped doing the 
whole RSVP password thing they were doing 
before, so it's kinda of like being at Avalon again 
with the atmosphere of Casa. 

Do you keep up with what's going on in the 
dance-music scene out here since you stopped 
deejaying at Detroit Bar? 

I haven't, really, but I kinda think that's a good 
thing because I'm going into it unbiased. And 
most of all, I just want to create a fun night again, 
which I think the scene is missing. I've talked to 
some friends about it, and a lot of people don't 
really know what's going on around here any¬ 
more. I feel like OC goes through its peaks and 
troughs. I like that Casa is a small space, too, 
because I almost feel like I'm rebranding myself 
again with this. 

Does that rebranding include the types of music 
you want to play? Do you feel your style as a DJ 
has changed? 

We've done a couple of gigs at Casa that weren't 
underthe BOOTLEG! name, and we spun a 
bunch of the old tunes from 2007, and they went 
over great. We're all about throwing a fun party. 
Let's not worry about pretense or what the cool 
new tune is. The way I look at it is if you're gonna 
risk your weeknight to come out, even if you have 
to work at 8 in the morning, let's make it a good 
night for you, where you can wake up and say, 
"Man, I got totally trashed last night, but I had a 
great time." 

N JACKSON @ OCWEEKLY.COM 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly, 3420 Bristol St., 6th Floor, Costa 
Mesa, CA 92626. Or email your link to: 
localsonly@ocweekly.com. 
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NEVER HURT 


Sifier'lliesclE^^ ; 
NOW EVERY TUESDAY! 


4 VIP DANCES FOR ^40 1 NO MORE WRISTBANDS 

111+ FREE ADMISSION UNTIL 2 PM DAILY hmeow 

2640 W. WOODLAND 00. 1 714.220.2524 IMPERIALSHOWGIRLSOC.COM D C B 
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COUCH DANCES 


S100 
SUITE SPEaALS 



$5 DON JULIO I $200 GREY GOOSE DOTTLES I ST DOMESTIC PITCNERSmiiintHi 


1/2 OFF ENTRY 


This coupon is good for 1/2 off entry 


VJ H 

815 S. Brookhurst St. Anaheim, CA 92804 

B into California Girls - Anaheim. 1 


714-635-8040 caligirls714.com 

m One person per coupon only. 1 

IGiIRLSlJ 

2UW/ID 

■ Cannot be combined with any other offer. | 

finaheim 

:iCaliGirisAnaheimGC DCaiigirlsanaheim 

1 OCWKLY ® Expires 3-31-16 | 



UARTERS 


< ONE STOP SHOP FOR: 

-r i^SEXY LINGERIE (S-XXXXL) | ADULT TOYS & 
N ''i NOVELTIES I SEXY SHOES | XXX DVDS 
' LOTIONS & EDIBLES | BACHELORETTE PARTY 
SUPPLIES 


S OF GREY 


HEAD 


A COUPLES OU 
TO SEX TOYS: 


HOW TO PLEASE 
A WOMAN: 


2/4 @ 7:15PM 

This workshop is for women & couples 
only. We will discuss how to have 
more frequent & more powerful 
orgasms using hands & toys as well 
as oral sex & g-spot play. 


2/18 @ 7:15PM 

Learn how women and couples can enhance 
their sex lives through the use of sex toys and 
lubricants, leading to better (and more frequent) 
orgasms! We will explore the best toys for 
women, men, and couples and what to love for 
when purchasing quality bedroom toys. 


Space is limited, call the store to register. 

$75 per person, $20 per couple when prepaid in advance. 
$25 per person on the day of the workshop, if space is available 


20 % 


Present this ad for discount. 


rresent this ad 

Urr Exp. 2/11/16 


Ml/ /O ANY PURCHASE OVER $25 

Not valid on sole items, previously purchased items or with any other 
discount or promotion. Not valid on Lelo or We-Vibe products. Only 
one coupon may be redeemed per person. 


17955 SKY PARK CIRCLE, SUITE A, IRVINE 
949-660-4990 

STORE HOURS:IVION - SAT 1 lAM - 7PIVI 

CALL FOR DIRECTIONS TO STORE! 




GENTLEMEN'S CLUB 

TOPLESS DANCERS « FULL BAR « SUSHI BAR 


FREE 

ADMISSION 
ALL WEEK 

FROM 12PM-7PM 


^GIC MONDAY: 

$3 DRINKS 

TEQUILA TUESDAY: 

$3 - $4 - $5 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$4 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

’A OFF BOTTLE SERVICE* 

VIP FRIDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

VIP SATURDAY: 

$200 D JULIO $200 KETEL 1 $200 CROWN* 

SUNDAY FUNDAY: 

$4 DOMESTIC $5 IMPORTS $5 WELLS 

•NOT ALL DRINKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714 « 808«8500 

WWW.VENETIANGC.COM 

NOW AuomoNme dancers! 
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ALTERNATIVE MEDICINE SERVICES 
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LBC 420 EVALUATIONS 

By. Dr. Raja Toke 



RENEWALS 


NEW PATIENTS 


Some restriitions apply 
One offer per patient w/ad 


IBC 420 Evaluations is one of the largest and most trusted diniis in the Long Booth area 
■providing you with the safest and most affordahie MMJ retommendotions. We offer the 
host prices and we guarantee that we are 100% iegai and in tompiiante with aii state 
laws under prop 215. 




'm man 

ibi/ ^ Jii j Simn 

720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 
(562) 599-8420 


BRIAN GAMBLE, M.B. 


24/7 

Verification! 


Professionai 
Photo 
ID Cards 


IIUII61UillE,MJ. 


NEW PATIENTS 


RENEWALS 


$ 301$20 

No WAITING, FAST PROCESSING 


714 - 530-3322 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

VETERAN Z SENIOR CITIZEN DISCOUNTS AVAILABLE 
♦ MEDICAL MARIJUANA EVALUATIONS ♦ 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 


MON - SAT 9am - 7pm I SUN 10am - 6:30pm 

*BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 02/29/16 


%m\ 


concert guidoi 


THIS WEEK 


FRIDAY, JAN. 29 

AMBROSIA: 8 p.m., $25. The Coach House, 

33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

BRETT KRAMER JAZZ: 8 p.m., free. Portfolio Coffee 
House, 2300 Fourth St, Long Beach, (562) 434-2486; 
portfoliocoffeehouse.com. 

CLUB FLEX: DJ Mark Bryant, DJ Zach Moos, 9 p.m., 

$6. VLVT Velvet Lounge, 416 W. Fourth St, Santa Ana, 
(714) 664-0663; velvetoc.com. 

CUBENSIS: 9 p.m., free. Goltfen Sails Hotel PCH Club, 
6285 E. Pacific Coast Hwy., Long Beach, (562) 596- 
2332; gol(fensailshotel.com/pchclub. 

DEATH BY STEREO: 7 p.m., $15. Doll Hut, 

107 S. Adams St, Anaheim, (714) 533-1286. 

DR. DOG: 8 p.m. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, (714) 957-0600; observatoryoc.com. 

FATLACE FRIDAYS: DJ Lito, DJ C-Note, 9 p.m., free. 
The Continental Room, 115 W. Santa Fe Ave., Fullerton, 
(714) 469-1879; facebook.com/ContinentalRoom. 

KNYGHT RYDER: 8 p.m., free. Gaslamp Restaurant & 
Bar, 6251 E. Pacific Coast Hwy., Long Beach, (562) 596- 
4718; thegaslamprestaurantcom. 

OFF!: 8 p.m., $20-$22. Alex's Bar, 2913 E. Anaheim St, 
Long Beach, (562)434-8292; alexsbar.com. 

ROCKIN' PIANO NIGHT: 7:30 p.m., free. Ciao Pasta 
Trattoria, 31661 Camino Capistrano, Ste. 201, San Juan 
Capistrano, (949) 496-5002; ciaopasta.net 

RON KOBAYASHI: 6:30 p.m., free. Bayside Restaurant, 
900 Bayside Dr., Newport Beach, (949) 721-1222; 
baysiderestaurantcom. 

THE SILENT COMEDY: 8 p.m., $10-$12. Saint Rocke, 
142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

SATURDAY, JAN. 30 

ANDREA MILLER: 7 p.m. Bayside Restaurant 
900 Bayside Dr., Newport Beach, (949) 721-1222; 
baysiderestaurantcom. 

THE BLASTERS: 8 p.m. Yost Theater, 307 N. Spurgeon 
St, Santa Ana. 

DOLL HUT SATURDAY MATINEE: 1 p.m. Doll Hut 
107 S. Adams St, Anaheim, (714) 533-1286. 

DSB (NEXT BESTTHINGTO JOURNEY): 8 p.m., 
$20-322.50. City National Grove of Anaheim, 

2200 E. Katella Ave., Anaheim, (714) 712-2750; 
citynationalgroveofanaheim.com. 

DUSTIN LYNCH: 7 p.m., $25-$55. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

EPIC SATURDAYS: 9:30 p.m., free. The Continental 
Room, 115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
facebook.com/ContinentalRoom. 

EVERY OTHER YEAR: 7 p.m., $10. The Vault DC, 1200 W. 
Alvarez Ave., Orange; facebook.com/thevaultoc. 

FLOCK OF '80S: 2:30 p.m., free. The Swallow's Inn, 
31786 Camino Capistrano, San Juan Capistrano, 

(949) 493-3188; swallowsinn.com. 

MARC SEAL: 8 p.m., $20. The Coach House, 

33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

OFF!: 8 p.m., $20-$22. Alex's Bar, 2913 E. Anaheim St, 
Long Beach, (562)434-8292; alexsbar.com. 

PUNKTANZA: 1 p.m., free. Doll Hut, 107 S. Adams St, 
Anaheim, (714) 533-1286. 

PURPLE MOUNTAINS MAJESTIES: 9 p.m., $5. 

The Wayfarer, 843 W. 19th St, Costa Mesa, (949) 764- 
0039; wayfarercm.com. 

RAEKWON: 8 p.m., $5. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

STONEJONEZ: 9 p.m., $5. Mozambique, 1740 S. Coast 
Hwy., Laguna Beach, (949) 715-7777; 
mozambiqueoc.com. 

VITALOGY: 7 p.m. Gaslamp Restaurant & Bar, 

6251 E. Pacific Coast Hwy., Long Beach, (562) 596- 
4718; thegaslamprestaurantcom. 

THE WHOOLIGANS: 10 p.m., free. Auld Dubliner, 

71 S. Pine Ave., Long Beach, (562) 437-8300; 
aulddubliner.com. 

SUNDAY, JAN. 31 

DUSTIN LYNCH: 7 p.m., $25-$55. House of Blues, 


1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

ELVIS' 80TH BIRTHDAY SPECTACULAR WITH 
GRACEBAND: 7 p.m., $10. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

FULLY FULLWOOD REGGAE SUNDAYS: 3 p.m., 

$5. Don the Beachcomber, 16278 Pacific Coast 
Hwy., Huntington Beach, (562) 592-1321; 
donthebeachcomber.com. 

HOPELESS JACK: 8 p.m., $5. Alex's Bar, 2913 E. 

Anaheim St, Long Beach, (562) 434-8292; alexsbar.com. 

KIRK FRANKLIN GOSPEL BRUNCH: 10 a m., 
$18.50-$40. House of Blues, 1530 S. Disneyland Dr., 
Anaheim, (714) 778-2583; hob.com/anaheim. 

MISSILES OF OCTOBER: 4 p.m., free. Marine Room 
Tavern, 214 Ocean Ave., Laguna Beach, (949) 494-3027. 

MORRIS DAY AND THE TIME: 7 p.m. The Yost 
Theater, 307 N. Spurgeon St, Santa Ana, (888) 862- 
9573; yosttheater.com. 

SEASONS CHANGE: 4 p.m., $10. Malone's, 

604 E. Dyer Rd., Santa Ana, (714) 979-6000; 
facebook.com/MalonesConcertVenue. 

WANDA JACKSON: 7 p.m., $20. The Coach House, 
33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

MONDAY, FEB. 1 

COUNTRY DANCIN' WITH DJ PATRICK: 6:30 p.m., 
free. The Swallow's Inn, 31786 Camino Capistrano, San 
Juan Capistrano, (949) 493-3188; swallowsinn.com. 

MONDAY SUMMER KICKBACK: DJ Vic, 7 p.m., 
free. Avec Nightclub, 18582 Beach Blvd., Huntington 
Beach, (714) 963-1089; avecnightclub.com. 

TUESDAY, FEB. 2 

G LOVE & SPECIAL SAUCE: 8 p.m., $30-$90. The 

Coach House, 33157 Camino Capistrano, Ste. C, San 
Juan Capistrano, (949) 496-8930; thecoachhouse.com. 

MERLE HAGGARD: 7 p.m., $45-$99.50. Fox Performing 
Arts Center, 3801 Mission Inn Ave., Riverside. 

ORGAN SPLENDOR: 8 p.m., $25. Renee and Henry 
Segerstrom Concert Hall, 615 Town Center Dr., Costa 
Mesa, (714) 556-2787; scfta.org. 

UNKNOWN MORTAL ORCHESTRA: 8 p.m. 

The Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

WEDNESDAY, FEB. 3 

ANTDNTUMAS & MAT XAVIER: 10 p.m , $8. La 

Cave, 1695 Irvine Ave., Costa Mesa, (949) 646-7944; 
lacaverestaurant.com. 

DEREK BORDEAUX BAND: 7 p.m., free. Original 
Mike's, 100 S. Main St, Santa Ana, (714) 550-7764; 
originalmikes.com. 

NILE: 8 p.m., $22-$25. City National Grove of Anaheim, 
2200 E. Katella Ave., Anaheim, (714) 712-2750; 
citynationalgroveofanaheim.com. 

RHYTHMIC WEDNESDAYS: The Originalites, 

DJ Peter G, 9 p.m., free. Hurricanes Bar & Grill, 

200 Main St, Huntington Beach, (714) 374-0500; 
hurricanesbargrill.com. 

TERRY WOLLMAN AND MELANIE TAYLOR: 

7:30 p.m., $15. Spaghettini Rotisserie & Grill, 

3005 Old Ranch Pkwy., Seal Beach, (562) 596-2199; 
spaghettini.com. 

THURSDAY, FEB. 4 

CALIENTE: 9 p.m., $6-$10. VLVT Velvet Lounge, 416 W. 
Fourth St, Santa Ana, (714) 664-0663; velvetoc.com. 

CAMERON CARPENTER: 8 p.m., $45-$55. Irvine 
Barclay Theatre, 4242 Campus Dr., Irvine, (949) 854- 
4646; thebarclay.org. 

DELTA BOMBERS: 9 p.m., $8-$10. Alex's Bar, 

2913 E. Anaheim St, Long Beach, (562) 434-8292; 
alexsbar.com. 

DW3: 8 p.m., $15. Spaghettini Rotisserie & Grill, 

3005 Old Ranch Pkwy., Seal Beach, (562) 596-2199; 
spaghettini.com. 

MARTIN SEXTON: 8 p.m., $25-$29. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

SAINTSENECA: 9 p.m. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 






















(^G’S Best Evaluation Center 

. . 5N In. r 


B ele 

MEDICAL 



ellness $25 ' $35 

UUATION CENTER Rencwals 5 Ncw Paticiits 

• Professional & Compassionate Practice Hours: Mon - Fri 

•24 Hour Online & Phone Verification _’ c 

11 am - 5:30pm 

Sat 11am-5pm 


4: 


• Full Physician Evaluation Given 

• Wa lk-ins Welcome _ 

1540 E. Edinger Ste. A Santa Ana CA 92705 
2001 Harbor Blvd. Ste. 101B, Costa Mesa 9262 


\ 


Li 


I Call for Appointments 




DO YOU SUFFER FROM ANXIETY, ADHD, DIPOLAR DISORDER, 
INSOMNIA DEPRESSION CHRONIC PAIN etc.? 



4:1arbor 

Evaluation 



Offers only valid with 
ad. Only one promotion 
per patient per visit. 
Expires 01/31/16 


_J I 


ALL patients are seen by a licensed California physician 


SPECIAL! 


Recommendations 
Starting at 



24/7 


TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 
1626 E. 17th St. 
Santa Ana, CA 92705 


All Patients 

TOLL FREE! 
(800) 620-2027 


online & phone 
verification 


MD LICENSE: A22208 


Yo hablo Espanol! 


Open 7 Days a Week 
Waik-lns Weicome! 
Monday-Sunday 
9am to 6pm 








l^^i»ATIENTS 

RENEWALS $19 








WiJMt CvmmimSAilAml Wt WIL 
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895 E. YORBA LINDA BLVD. #204 PLACENTIA 92870 


MON-FRI 11AA/I-7PM - CLOSED SAT/SUN - 714.328.3712 


1671 W. KATELLA AVE. STE. 130, ANAHEIM 


MON-FRI 11AM-7PM • SAT 11AM-6PM > SUN 11AM-5PM 



0 EVALUATION CENTER IN DC, LONG BEACH, WHITTIER, & RIVERSlOE 
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MEDICINE SERVICES //COLLECTIVES 
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I5#0DB714 • O OnDeckBuds • ifitirifif 5.0 rating on Weedmaps 


Ikurvana 

6r4iiniB 
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GOLD 


Blnstoyioivi 


AVMABLEAT 

iustQuality 

J AA c n c # 


>^yju^ivxuuiMy 

ASK IIS ABOUT THESE BBEAT PROOUCTS 

HONEY 



1 


M 

'i 


1 

c 

Im 


HONEYVAPE 


WEST COAST CURE 


DAB CLEAN 


dicin^l 


DR.GREENTHUMB MARIlUANA & MUNCHIES CAVIAR GOLD 


YOU'LL BEBLAD YOU CAME IN! QUALITYMEOS, COMPASSIONATE PRICES! 

9774 KATELLA AVE. #103, ANAHEIM 1 714.209.8187 



Sunday, January 
FREE GRAM with $25 purchase. 



HANDn hand 

PATIENT CARE 

f3:HnHPC ^ : HandnHandPC O'HnHPC ^:HNHPC 
HNHPC.ORG 657.229.4464 
2400 Pullman St., Suite B, Santa Ana, CA 







*We 

SIV0* 

OSWEEKLY 


INFORMATION 
otiUve^Uite&t 

nwD Marijuana 

news & views... 

-mth- <4JbjOul dispensaries, 
H H strains, products, 

TT (Uuinj^tO'the^UujU', 

& special offers 

DATES 




bur m iri juana^Bws^et Ar! 

ocweekly.com/signup 































5.2 .SspiM^iuTTLsl 

4.2 .$SO(TopShelfl 

4.2.SbOlPrivate Reserve) 

Home of the Gorilla Glue (PR) 


dankaodde icioussitiriaiin 



ON THE COAST 
PATIENTS ASSOCIATION 


Become a Member of our Cannabis Club 
A Legal, Non-Profit Association 


7Gfor$60 

4QtorS50 


714-944-0775 FREE DELIVERY w/$50 min 
FTP SPECIAL: FREE GOODIE BAG! 


ON THE COAST SMOKE SHOP & SUPPLY 


- Ill W. 19TH STREET UNIT R COSTA MESA - 



UNRtVALEO 




LdiPore 


Guariuiteed 




WITHQZ&BOGO 

SPECIALS AVAILABLE 


G FOR $30 


FTRr^PECIAL 

Tlowm 


2 GS FOR $50 


APPL ES TO HOUSE 


WAX 


OPEN 7 DAYS A WEEK • MON-SAT 9AM-12AM • SUN 9AM-11PM 

2601W BALL RD. UNIT #204 • ANAHEIM, CA 92804 

CORNER OF BALL AND MAGNOLIA IN ANAHEIM 714 - 995-0420 
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OCWEEKLY.COM/MMJ 
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TOP SHELF ANAHEIM 

CHECKnIN before you take flichti 


s% ^ FTP 4.5G 8TH 

h OR $5 OFF CONCENTRATES 

y Hours: lOM-ltlSas 

U.Lincoln Ave.i Anahein 


sc LAB TESTED STRAINS 



GRAM KING'S 


DAILY DEALS 


MONDAY: $2 OFF ALL EDIBLES 


TUESDAY- 4 GRAMS OF PRIVATE RESERVE FOR S35 
' 4 GRAMS FOR S40 EXCLUSIVE 


WEDNESDAY- S5 OFF ANY HALF GRAM OR 

WHOLE GRAM OVER S25 OF WAX 



10189 WESTMINSTER AVE. SUITE »217, GARDEN GROVE CA d SSn, 

ABOVE 
' ^ TASTEA 


714391-4362 I HOURS: MONDAY-SUNDAY10AM-10PM 



EaseCanna 


Professional • Clean 
High Quality Mods 
At Competitive Prices 

DAILY 

SPECIALS 


714-309-7772 
2435 E 

ORANGETHORPE AVE 





WANT TO REACH 

YOUR EXACT 

B 

1 

TARGEW^TJDIENCE? 

WEEKLY 


Do you want to reach your exact target 
audience, in your targeted Geo location, 
at any specific time of day, through 1000 
plus popular mainstream websites? 


IF SO, C4f.L: 714.550.5900 


I legally recognized mi 


I medical carmatus coHectmAAONDAYves/disper 










































DEEP & OIL MASSAGE 


915 

Adult Massage 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy. Busty God¬ 
dess caters toTantricfull 
body pleasure. GMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 

BLACK MALE & 

FEMALE 

5'4", 150 lbs of lean muscle, 
handsome face, smooth 
and athletic. Ocean view 
massage. Private Personal 
Training also avail. Michael 

(562)714-4270 
Or 2 Male Masseurs also 
avail. MG/Visa Accepted. 


All Natural Beauty 

Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, GMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice, private. 
Special rate $200. 
818-821-9090 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714)554-3936 


Tantra Goddess 

Sensual fullbody 
tantra, GMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
GFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818-821- 

9090 


Chocolate Vegas 
Brothel Beauty 

Gorgeous / Outcall only 
702-550-8961 


915 

Adult Massage 


Ladies 

Make over 

$100,000 

a year 

bomb^ells ENT is 

looking for new talent 
any race welcome. 
Text or email us 
5 pics at: bombshellsl43 
©gmail.com or call 

424-269- 

8142 


GOOD MASSAGE 

50240 Rancho Viejo Rd. 

#E (949) 487-7756 

San Juan Gap, GA 92675 

Touch of Excellence 


NUDE SPA RESORT 

NUDE Lifestyles Resort 
Flotel Gouples Only luxury 
NUDE spa Sensual 
Fledonism IN LA Day Glub 
and Flotel 

www.nuclespa.com 

24 hour mineral water pools 
24 hour dance club 
760-251-4744 


935 

Female Escorts 


Sexy Black 
Lady 

Get with Nikki. 
Satisfaction guaranteed. 
Outcall 24 hours. 

818-478-6631 


936 

Transexual Escorts 


Sexy Latina TS 

Very Sexy With Nice 
Body 

Fully Functional & 
Feminine! 

Grace - 323-209-9196 


945 

Phone Services 


#1 GAY, Bl GHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 

Call 714-464-8977 

RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREE!! 18+ 
It's discreet and it's hot! 
Call 714-464-8977 


R Spa & Massage ip 

$30/lhr 714-505-2288 W 

10am to 12pm ^ 1 

13846 Re(j Hill Ave., Tustin, CA 92780 


(949) 472-4029 


(949) 487-7756 


23600 ROCKFIELD BLVD #2N 30240 RANCHO VIEJO RD. #E 
LAKE FOREST, CA SAN JUAN CAP, CA 







S SOHREEREEI r 

TaMsiiSwer,' 


10356 Beach Blvd. StaMon,$^!!^680 

LOCATED BEHIND ^ 

Open 7days/week: 10am - 10pm 



BRAND NEW SPOT* SPECIAL PRICE 


ASIAN/ LATINA/ FILIPINO 


FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 

8am-10pm 

TEMPTATION 
MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 

714.983.6624 


ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 


mlt/i 

OC WEEKLY 

CALL 714.550.5900 


ILAKEIFOREST 



GRAND OPE 

WAXING$l!a/jmEA 


WITH MASSAG 



949.768.8258 

23782 MERCURY RD. 
LAKE FOREST, 92630 










•waxing: 


12067 BEACH BLVD., STANTON, CA 90680 

(Inside Home Depot Center, next to China Buffet Restaurant) 

(714)705-0583*(714)787-9677 
10AM-10PM, 7 Days/Week 



$50HR + 


7i145892-2068 


12505 Beach Blvd ttb3 Stanton, CA 90680 
Beach & Lampson (Inside 7-Eleven Center) 
0p «n Td ays/week: lOam-IOpm 



SPECIAL 

PRICES! 


OPEN LATE 7 
DAYS A WEEK 

•FREE TABLE^ 

SHOWER* , 

•ASIAN & ^A*RnA 
SHOWER FOR 
YOU 11 ^ 

^ZY ^ f ^ 

PRIVATE RCyM _\ 

LOCATED* 

1241 1/2 S. MAIN ST. SANTA ANA CA 
92707 CALL US : 714^10-9539 


one try 

I and you’ll 
come back 
for more 


GRAND opening; 



MASSAGE 

Welc&m£> ta sSiueetneu 
cAdmi C 

SPECIAL 

PRIVATE ROOM* 

1 Try and You Will 
t Come Back! 




508 S. STATE COLLEGE BLVD 
J ANAHEIM CA 92608 

[ (714) 783-7000 

I state College and 
Santa Ana Blvd 
next to Barber Shop 


4hnM£im^ 

OCsFINESTSpat/ 

“■Uedth^ Chmae, 

, V \ 

INDULGE YOURSELF 
WITH HONEY’S PRIVjDTE Y 
&COZYEXPERIENCE.(- 


714 . 546.6669 , 

Newlylocatedat S i 

440 FAIR DR., SUITE M, COSTA MESA 




AMERICA'S HOnEST 

JAY CHATLINE! 714-627-2269 


FIND REAL GAY MEN NEAR YOU 


(7r4)*9O5-0O5O 

^ www.megamates.com 18-i- 



Live 

links 


REAL PEOPLE, 
REAL DESIRE, 
REAL FUN. 


Try FREE: 714-627-2267 

More Local Numbers: 1-800-926-6000 
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JANUARY 29-FEBRUARY 04, 2016 IKHfiVHURgai MUSIC CULTURE FILM FOOD CALENDAR FEATURE THE COUNTY CONTENTS 





STOREFRONT 


On Deck Buds 

FTP: 6 Cram 8th | $45 CAP on 4 Cram 8ths or 2 Crams for $25 All 
Day 112571 Master St. #205, Carden Crove | 714.468.4142 


Hand N Hand: 

Sunday, Jan. 51: FREE CRAM with $25 purchase 
Legally Permitted Collective hnhpc.org | 657.229.4464 
2400 Pullman St. Suite #B Santa Ana CA 


South Coast Safe Access: buy an l/8th CET an l/8th FREE 
~ FTP 11st Official Measure BB Licensed Facility | SC Lab Tested 
Products I 25% Vet & Military Discounts 110% Senior Discount | 
10% Disability Discount 11900 Warner Ave. Ste. A, Santa Ana, CA 
949.474.7272 



3420 Bristol Street, 6th Roor, Costa Mesa, CA | 714.550.59001 free online ads & photos at oc.backpage.coiii 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized 
to publish the entire contents and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity 
and that the agency and advertiser have obtained all necessary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will indemnify and save 
the OC H/ee/c/y harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to 
revise, reject or omit without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the 
cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. 
To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, 
artwork and articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly 
reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in advance to contract advertis¬ 
ers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 


Just Quality: FIRST TIME PATIENT DEALS: 5 CRAM 1/8TH ON ALL 
SHELF I 5% OFF A CRAM WAX | 8 CRAM DOCO DEALS 
(714) 209-8187 | Open 10am - 10pm Daily 
9774 Katella Ave Unit 105, Anaheim, CA 92804 

Gram Kings 

DAILY DEALS | Discounts for Military, Veterans, Disabled 

10189 Westminster Ave. Suite #217, Carden Crove 

714.209.8187 | Hours: Monday-Sunday lOam-IOpm _^ 

Nature's Holistic Alternative 

FTP~6 Crams on 1st 1/8th! | 25% OFF Concentrates Vapor Pens & 
Edibles! I 5 CRAM 1/8th'S Every SATURDAY is SHATTERDAY! 

810 Dyer Rd. Unit B, Santa Ana CA 92705 | 714.549.2565__ 

Top Shelf Anaheim 

FTP~4.5g 8th or $5 Off Concentrates | $55 CAP SC Lab Tested 
Strains | 5128 #B W. Lincoln Ave. Anaheim | (714) 585-7814 110am- 
1:45am 


Ease Ganna 

FTP- All 8th will be weighed out to 5CRAMS!! | 2455 E. Orangetho- 
rpe Ave., Fullerton, CA 92851 | 714-509-7772 


Huntington Beach Healing Center 

17875 Beach Blvd. Huntington Beach | (714) 575-8919 
8am - 2am Daily 


Anaheim Holistic Care 

#1 Collective in OC | Cuaranteed Best Pricing 
Open7daysaweek | Mon-Sat 9am-12am»Sun 9am-11pm 
2601 W Ball Rd Unit #204 Anaheim, CA 92804 | 714-995-0420 


DR. EVALUATIONS 


OC 420 Evaluations 

NEW PATIENTS $29 | RENEWALS $19 | Walk-lns Accepted 11671 
W. Katella Ave. Anaheim Ste. 150 | 895 E. Yorba Linda Blvd. #204 
Placentia 92870 | TOLL FREE 1-855-MMJ-EVAL (1-855-665-5825 ) | 
Mon-Fri 11am-7pm, Sat 11am- 6pm, Sun 11am-5pm 


automotive 


421 

Used Auto 


AUTOS WANTED 

CASH FOR CARS: Any 
Car/Truck. Running or Not! 
Top Dollar Paid. We Come 
To You! Call For Instant Of¬ 
fer: 1-888-420-5808 
www.cash4car.com 


health 


810 

Health 


Concerned about 

Schizophrenia? 

If so, Apostle Clinical Trials 
is currently enrolling 
volunteers for a clinical 
research study using an 
investigational product 
that may help reduce the 
symptoms. Qualified 
participants may receive: 
Study-related medical ex¬ 
ams and study medica¬ 
tion at no cost and com¬ 
pensation for time and 
travel. ( 562 ) 437-4780 
Apostleclinicaltrials. 
com 


PENIS ENLARCEMENT MEDI¬ 
CAL PUMP. Cain 1-3 Inches 
Permanently! Money back 
guarantee. FDA Licensed 
since 1997. Free Brochure: 
Call (619) 294-7777 
www.drjoelkaplan.com 


music 


605 

Musicians Available/Wante 


17th ST. 
Recording 
Studio 

17th Street Recording is a 
professional state of the 
art recording studio 
which provides songwrit¬ 
ing, production, and re¬ 
cording services. Record¬ 
ing session includes 
platinum Engineer. 
Credits include: Sting, 
MaryJBlige, Sublime, 
Dirty Heads, Long 
Beach Dub Allstars, 
Sublime w/ Rome. 
Slightly Stoopid, 
Sugar Ray 
& more 

Fast Pro Tools skills. 
Studio A has a Master 
DAW Pro Tools HD4, one 
ISO vocal booth & Studio 
Mix Room B has 
Pro Tools HD. 

ALL CENRES - ALL STYLES - 
Vintage Keyboards 
Calore!!!! 

Location: Costa Mesa, CA 
★ (949) 680-6568 ★ 

i7thStRecor(ds. 

com 


services 


530 

Misc. Services 


WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to P.O. 

Box 13557, Denver, Co 
80201 



836 

Psychic/Astrological 


EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT 
READ¬ 
ERS NEEDED! P/T 
F/T 

$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 



THE OCEAN Corp. 10840 
Rockley Road, Houston, 
Texas 77099. Train for a new 
career. *Underwater 
Welder. Commercial Diver. 
*NDT/Weld Inspector. 

Job Placement Assistance. 
Financial Aid avail for 
those who qualify 
1.800.321.0298 



PAID IN ADVANCE! 
Make 

$1000 A week 

Mailing Brochures From 
Home! 

No Experience Required. 
Helping home workers 
since 2001! Cenuine Oppor¬ 
tunity. Start Immediately! 
www.MailingHelp.com 



Technijian, Inc. seeks a Net¬ 
work and Comp. Sys. Ad¬ 
min. Bachelor's in E.E. 
req'd. Monitor networks, 
equipment and devices and 
provide user support and 
troubleshooting. Work Site: 
Irvine, CA. Mail resumes to 
Ravi Jain, 18 Technology 
Drive, Ste. 141, Irvine, CA 
92618. 




Rentals 



305 

Roommates 


ROOMATES WANTED 

ALL AREAS ROOMMATES.COM. Lonely? Bored? Broke? Find 
the perfect roommate to complement your personality and 
lifestyle at Roommates.com! 


Real Estate For Sale 


210 

Homes 


FIRSTTIME BUYER'S PROGRAMS III! 

$1000 Down. Many Homes Available! 
All SoCal Areas! Will consider Bad Credit. 
4% APR. Call or Text Agent 

562 - 673-4906 


Releaf wellness Medical Evaluation Center 

Renewals ~ $251 New Patients ~ $55 11540 E. Edinger Ste. A Santa 
Ana CA 92705 | 657.251.8052 | 2001 Harbor Blvd. Ste.#101B, Costa 
Mesa I 714.785.7750 


DELIVERY 
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ON THE COAST PATIENT ASSOCIATION 

FREE DELIVERY w/ min $50 order 17C $60 Variety of Strains | Private 
Reserve 4C 1/8ths $50 | FTP Bag & Loyalty Program for All Mem¬ 
bers! I Hours 10AM- 9PM 1714.944.07751 onthecoastpa.com 

OCPC 

5 Cram 8th & FREE Goodie Bag (FTP) | All Wax $95 /8th 
949.752.6272,11am to 8pm Dally 

DADS: FTP ~ FREE Gift Bag ($15 Value) 

5.2 for $50 (Mediums) 14.2 for $50 (Top Shelf) 

4.2 for $60 (Private Reserve) | Home of the Gorilla Clue (PR) 

Serving all of OC! (714)760-0155 




INTERESTED IN LEARNING HOW SEO 
(SEARCH ENGINE OPTIMIZATION) CAN HELP 
YOUR BUSINESS? NOT HAPPY WITH YOUR 
CURRENT SEO RESULTS? WE CAN HELP. 

LOCAL SEO I ORGANIC | PPC 
SOCIAL MEDIA MANAGEMENT | WEBSITES 


CALL FOR COMPLIMENTARY CONSULTATION: 714.550.5900 

OSWEEKLY VOICE 

m m m m m voice media group 


Weed Ka re 

OC's Premier 24 Hour Delivery Service. | FTP Deal - Free 1C Top 
Shelf w/ Donation | 714-655-5464 










































































GOLD 


DROA 




UNRIVALED POTENCY 


Mjl 


Mh. 



















































Largest Showroom & Biesest Selection In OC best collective 

° °° in OC 



FTP 5PEGIAU 


FTP SPECIAL 


KOFO/A KUVA 

UNRIVALEDPOTEMCY -■ — ^ -f — 


TM€ VENICE 
COOKIE eo 


6 


LIQUIDnOLH 


Buddha’s Best 




Physician’s Recommendation Required for Treatment of: ^ 

^ ^ Anxiety I Chronic Pain I Diabetes I Insomnia I Arthritis I Glaucoma 

1900 Warnor Ava. sta. A, Santa Ana 92705 (Conveniently Located Off the 55 Freeway) 
949.474.7272 • Hours: Mon - Sat 10am-8pm • Sun 11 am-7pm 


































CULTIVATING CHANGE 



ShowGrow 

SANTA ANA 



1625 E ST. GERTRUDE PLACE 
SANTA ANA, CA 92705 
714-618-1343 










@CoronaBayArea 


CERVE2A 

HAS 

^ FIHA > 


tirona. 

Extra 


CERVECERIAMODELO 

MEXICO 


;f 2 fi.oz. 


Relax responsibly® 

Corona Extra* Beer. Corona Light* Beer. Imported by Crown In^rt^Chiff^gojllj 
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